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PLAN NOW TO IMPROVE 


WASHING FACILITIES 
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For small folks, Bradley Washfountains can 
be furnished with a shorter pedestal. 


Bradley 5-stall and 3-stall Show- 
ers supplied as complete unit. Can 
also be furnished 
partitions. 


without stall Sa 


@ Parents are more intent now on looking into camp equipment before 
signing up. Bradley Washfountains and Showers are instantly recognized 
for the sanitary washing facilities they provide, — good protection against 
needless spread of diseases. 

With Washfountains, there are no contaminating contacts, no collection 
of water in the self-flushing big bowl. Each person, boy or girl, whether 
washing singly or in groups up to 10, is served with clean running water 
from the central sprayhead. With foot-control, no water is wasted to over- 


tax your water supply. 
BRADLEY WASHFOUNTAIN CO., 2263 W. Michigan St., Milwaukee 1, Wis. 
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Write for 
free Catalog 5204. 





Distributed Through Plumbing Wholesalers. 








Direct YOUR Camp Advertising 
to these upper-income families 
with over 2,000,000 children 


The American Magazine’s expanding School and Camp Directory 
opens up an entirely new and substantial prospect field:— 
2,600,000 homes, of which more than 85% have 
higher-than-average incomes 
2,166,814 camp and school-age children 
between 6 and 18 


A Camp Information Service for 10,230,000 readers 


THE | e For Information Write: 
ANmerican 


LYLE BRYSON, Director, Camp Department 
MAGAZINE 








640 Fifth Avenue, New York 19, N. Y. 
Telephone: PLaza 9-1000 














LETTERS 
FROM READERS 


A Great Help 


I am a Recreation major at the 
University of California at Los Angeles 
and I am highly interested in camp- 
ing. I have found your magazine a 
great help during my course of study. 
I would like to subscribe to it for one 
year. Enclosed please find check. 


Betty J. Faux 
Santa Monica, Calif. 


“Counselor Policy” Clarified 


I am inspired to do something which 
before I have never been, to criticize an 
article — only one statement — in the 
November issue of CaMPING MaGaAzINE. 


Frances E. Camp has compiled a 
very excellent listing to be used as a 
“Guide for Counselor Policies.” Under 
Counselor Responsibilities, number 12 
states, “Counselors are expected to 
help in the opening and closing of 
camp.’ 

I believe this statement is too fre- 
quently misinterpreted as actual man- 
ual work. I am making reference to 
this in regard to girls’ camps only. 
Rolling tennis courts, moving beds, 
taking off shutters, painting buildings 
(which can be fun for some,) and 
other types of manual work should 
be done by the camp’s winter work- 
men. 


Program preparation and equipment 
used by the campers, such as trip, 
land sports, arts and crafts, etc., should 
be the type of work which the counse- 
lors in charge should do before camp 
opens. This work is essential to have 
camp ready to go the minute the 
campers arrive. This work in many 
cases is also time consuming, but is 
not physically tiring. 

One must remember that we desire 
to open our camp season with coun- 
selors who are alert mentally and phy- 
sically, not to open with those who 
have been worn out physically and un- 
inspired mentally by several days of 
hard labor. We are dealing with the 
youth of our nation, the coming citi- 
zens of tomorrow, and they demand 
our fullest attention the moment they 
arrive in camp, not after the counselors 
have recovered from exhausting pre- 
camp work. 

Elizabeth Nawrath 
Princeton, N. J. 
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how 

to get 

the most 
out of 
your camp 


advertising 


Most camp directors depend on advertising to swell their 
enrollment figures, and how well they succeed depends a lot 
on the advertising medium they use. 


With so many camps using The New York Times Magazine 
Camp Directory year after year, it’s easy to draw the con- 
clusion — they’re getting a lot out of their advertising in 
The Times. 


Here’s evidence: Last season eighty camp adver- 
tisers, from whom we have reports, received 3,306 
inquiries which resulted in 668 actual enrollments. 
There are undoubtedly many more enrollments not 
reported to us. 

It’s results like these that influence camps to place more 
advertising in The Times than in any other publication. If 
you aren’t already using The New York Times Magazine 
Camp Directory, get all the facts now. 


The New York Times 


School and Camp Department 
Times Square, New York 36, N. Y. 











foes the fog you use kill the pest--- 
or just look best? 


YOU CAN DEPEND ON TIFA TO RID YOUR CAMP OF INSECTS 


Tifa Insecticidal fog gets a kill where 
other methods fail! That’s why hundreds 
of modern camps depend upon it. . . to 
rid their premises of flies, gnats, mos- 
quitoes and all insects. Tifa was first in 
the field and conclusive tests have proved 


it best! 


Write for full information now, and be 
ready to keep your campers happy, well, 
and on your rolls the entire season. 


Name of “Custom Fogger” nearest you 


sent upon request. 











TODD INSECTICIDAL 
FOG APPLICATOR 


Carrying Underwriters’ Listing Seal 


COMBUSTION EQUIPMENT DIVISION 
TODD SHIPYARDS CORPORATION 


81-16 45th Avenue 


Elmhurst 73, N. Y. 








PLAYGROUND EQUIPMENT 


Complete line of playground, 
home, playschool play devices. 


BURKE : 
EXCLUSIVES Write for 
* HOBBY-HORSE = special literature cat- 


* GLIDER “er 
* CLIMB-A- alog, price list, book- 


ROUND tet ‘“‘Planning Your 
Playground "or speci- 
fications. 


RRARL 


THE J. E. BURKE 
PLAYGROUND EQUIPMENT CO. 


Factories at 


’ 


‘ 





FOND DU LAC, WISCONSIN 
BOX 986, NEW BRUNSWICK, N. J. 
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MAKES YOUR TEACHING 
TIME COUNT MORE! 


‘eae . by Hazel A. Richard- 


son, Texas State 
School Grades College faculty 


For years, one of the most popular aids 
in the recreational field! Each indexed 
game on a separate card... all filed 
in a sturdy manila folder . . . easy to 
use! Thousands already in daily use in 
schools, playgrounds, camps—in col- 
leges and universities as standard 
teaching equipment. Revised to in- 
clude 137 GAMES, each keyed for 
appropriate grade level and facilities 
required . . . many new teaching sug- 
gestions and procedures. Ideal for 
“‘spur-of-the-moment”’ or “‘rainy day”’ 
activities, too. Order today... 


Only $2.00. Copyright—1951. 


JUST RELEASED! 
ART AIDS—a complete elementary 
school art handbook . . . packed with 
proved creative art instructions. 
Written by Irma L. Paine, Director of 
Art, Tacoma Public Schools, Tacoma, 


Washington. $2.25. Copyright—1953. 


BURGESS 


PUBLISHING CO. ¢° 
426 So. Sixth St. % 
Minneapolis 15, Minn. 4% 


REO ty 
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OUR AUTHORS 


... in this issue 


CATHARINE C. REILEY, author 
of this month’s article on the inter- 
national aspects of camping, is Out- 
door Activities Adviser, Program De- 
velopment Division, Girl Scouts, na- 
tional headquarters. In 1951, she spent 
several weeks in Denmark as an ex- 
change trainer for the Girl Scouts. Miss 
Reiley also attended a Danish National 
Camp where, incidentally, she taught 
Queen Ingrid the art of foil cookery. 
The following summer she helped con- 
duct a Conference for Trainers for the 
Girl Scouts, attended by 18 trainers 
from overseas. 


WALTER L. STONE spoke to the 
ACA Regional Conference in Indiana- 
polis on February 19-21, 1953, on meet- 
ing the needs of children. His well- 
received speech is printed on page 18. 
of this issue. 


HARLEY VAN AKKEREN, who 
suggests ways to go about raising 
funds for camp development in his 
article beginning on page 21, is di. 
rector of YMCA Camp Wapsie, Cedar 
Rapids, Iowa. 


JOSEPH L. HASENFUSS is Assistant 
Director, First Aid Service, American 
National Red Cross. A contributor of 
previous articles to CAMPING MaGaZzINE, 
Mr. Hasenfuss writes in this issue on 
how waterfront activities may be 
adapted to the individual skills of 
campers. He has served as a water- 
front counselor and in the course of 
his duties in the Red Cross, preparing 
educational materials, has visited many 
camps, giving lecture-demonstrations 
on boat and canoe safety. 


HOWARD GIBBS, who writes on the 
use of movies in camp programs, is 
Assistant Director, Program and Per- 
sonnel Service, Boys’ Clubs of Ameri- 
ca. Active in camping for many years, 
he has served as a counselor, program 
director and camp director. Mr. Gibbs 
is also active in ACA activities. He is 
a member of the New York Section 
and a speaker at several conventions. 


JANET NICKELSBURG, author of 
the nature program article on page 26, 
has been active in Girl Scout and other 
camping for a number of years. She 
has contributed several articles on na- 
ture programs to CaMpPING MAGAZINE 
during the past few years. 
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ACA National Convention 
Feb. 2-6, 1954 New York 





treasurer; Milton Goldberg, vice-presi- 
dent; and seated, Catherine T. Ham- 
mett, president and Mrs. Elizabeth 


ACA National officers who will greet 
you at the 1954 Convention in New 
York are; standing, left to right, Jack 


——7 | 








Cheley, vice-president; Gene Altman, 


Spear, secretary. 
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1954 National Convention Program 


MONDAY, FEBRUARY |! 
TUESDAY, FEBRUARY 2 


American Camping Association 
Board of Directors’ Meeting, starting 
on Monday afternoon. 


WEDNESDAY, FEBRUARY 3 
All Day 


Kindred group meetings will be held 
during the entire day. Groups and the 
chairmen who have been appointed to 
date are: 


Big Brothers Association; Boys’ Clubs 
of America, Howard G. Gibbs, Boys’ 
Clubs of America; Boy Scouts of 
America, Dave Dunbar, Boy Scouts of 
America; Camp Fire Girls, Inc., Mrs. 
Elizabeth B. Spear, Camp Fire Girls, 
Inc.; Camps for the Handicapped, Mrs. 
Murray Rubenstein, Camp Jened; and 
Catholic Church Camps, Msgr. Joseph 
E. Schieder, Catholic Camping Associa- 
tion. 


College Instructors of Camping, 
Jeanne Bassett, Miami, Ohio, Univer- 
sity; Day Camps, James Moore, Camp 
Beechwood; Camping for Emotionally 
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Disturbed Children, Milton L. Gold- 
berg, Jewish Big Brothers Association; 
4H Club Camps, C. C. Long, U. S. 
Dept. of Agriculture; Girls Scouts of 
the USA, Fanchon Hamilton, Girl 
Scouts of the USA; and Jewish Wel- 
fare Board Camps, Sam Kadison, Na- 
tional Jewish Welfare Board. 


National Federation of Settlements, 
Lillie M. Peck, National Federation of 
Settlements; Non-Sectarian Organiza- 
tion Camps, Frederick H. Lewis, 
Herald Tribune Fresh Air Fund; Pri- 
vate Camps, Edward M. Healy, Camp 
Androscoggin; Protestant Church 
Camps, Elizabeth Brown, Camp Con- 
sultant, The Methodist Church; and 
The Salvation Army, Sr. Major Paul 
S. Kaiser, The Salvation Army. 

School Camping, Lloyd B. Sharp, 
Outdoor Education Association; Travel 
Camps, Benton P. Cummings; and 
YMCA, Paul Frisbie, Flushing, Long 
Island, YMCA. 


Morning 


Meeting of ACA Sections’ Executive 
Secretaries. 


Noon 
Luncheons of Kindred Groups. 


Afternoon 
Special Session for ACA members at 
United Nations Building. 


Evening 
Opening General Session—Campinc 
IN RELATION TO WorLpD LEADERSHIP. 
Speaker: Dr. Buell Gallagher, Presi- 
dent, City College of New York. 
Social Hour—Dancing and Refresh- 
ments. 


THURSDAY, FEBRUARY 4 


Morning 

General Session — INsIGHTs INTO 
Group BEHAVIOR, 

Speaker: Dr. Leland P. Bradford, 
National Training Laboratory in 
Group Development, Washington, 
D.C. Dr. Bradford will be assisted by 
Profs. Stephen M. Corey and Kenneth 
F. Herrold, Teachers College, Colum- 
bia University. 


Noon 
Luncheon of Official Regional Repre- 
sentatives. 


15 











Buell Gallagher 


Afternoon 
Small group sessions on the follow- 

ing topics: 

TECHNIQUES OF AND RESPONSIBILITY FOR 
PaRENT EDUCATION AND ORIENTA- 
TION. 

Intended primarily for private camp 
directors—suggestions for greater in- 
volvement in parent education and 
orientation — pre-camp, in-camp and 
post camp. Chairman: Murray Singer, 
director Camps Lilliput and Gulliver, 
and director, Pickwick School. Speak- 
er: Dr. Cornelia Goldsmith, Chief, D1- 
vision of Day Care and Foster Homes, 
Bureau of Child Health, Dept. of 
Health, New York City. 


Camp INTAKE INTERVIEWS. 

Intended primarily for social agency 
camps—comprehensive review of in- 
take techniques and factors of predict- 
ability. Chairman: Henry B. Stern, Ed- 
ucation Alliance and Camp Salomon. 
Speaker: Murray Ortoff, director, 


Camp Juvenile. 


Our CamMperR—Whuat's HE LIke? 

How our camper feels, thinks, re- 
acts and plays during his camping days 
depends to a large extent on his pre- 
vious experience of love, acceptance 
and approval in relationship to his 
family, school and previous camp life. 
How can we become more sensitive to 
his needs and help him develop a more 
robust personality? Chairman: Har- 
mon Putter, director, Camp Vacamas. 
Speaker: Taylor Statten, Jr., M.D., di- 
rector, Dept. of Psychiatry, The Chil- 
dren's Memorial Hospital, Montreal, 
Canada. 


Wuat Happens To PEOPLE iN GROUPS. 

Consideration of the interplay and 
dynamics in a group situation with the 
attendant effect on the individuals in 
volved. Speaker: Prot. Kenneth F. Her 
rold, executive ofhcer, Center for Im 
proving Group Procedures, Teachers 
College, Columbia University. 





Kenneth Herrold 


A CREATIVE APPROACH TO THE ARTS. 
Discussion and demonstration of con- 
tent and methods for the camp arts 
program. Chairman: George New, 
Camp Poyntelle. Demonstration and 
Discussion Leaders: Charlotte Perry 
and Portia Mansfield, co-directors, 


Perry-Mansfield Camps. 


Staff Seminars 
First SEMINAR—STANDARDS, SOURCES 

AND SELECTION. 

Critical review of ACA standards for 
personnel; exploration of sources for 
staff; improvement of methods for re- 
cruitment and selection. General chair- 
man: Dr. Marvin Rife, Camping and 
Research, Herald Tribune Fresh Air 
Fund. Recorder: E. Hilton Chaloner, 
director, Youth Activities and Camp- 
ing, St. George’s Church, New York. 

Tea for ACA Section Presidents. 

Meeting on Proposed Day Camp 
Standards. 

Evening 

General Session — THE CHALLENGE 
oF CAMP PROGRAMMING. 

Speaker: Graenum Berger, Federa- 
tion of Jewish Philanthropic Charities. 


FRIDAY, FEBRUARY 5 
Morning 

Small Group Sessions on the follow- 
ing topics: 

THE YEAR-ROUND CARETAKER AND YEAR- 

ROUND MAINTENANCE. 

Development of a 12-month mainte- 
nance calendar and the caretaker’s re- 
sponsibilities. Chairman: Betty Huff, 
director, Pioneer Youth Camps. Speak- 
er: Charles Pound, engineer, Boy 
Scouts of America. 

BustNEss PROCEDURES AND PRACTICEs. 

Primarily for new camp directors — 
examination of purchasing, budget 
management, insurance and _ general 
business procedures. Chairman: Samuel 
L. Kessler, director, Camp Loyaltown. 
Speaker: Morton ]. Goldman, director, 
Takajo and Mataponi Camps. 


Stephen Corey 





Catherine Hammett 


CAMPER CounciL—For WuatT? 
Critical examination of camper coun- 
cils—their validity and methods of or- 
ganization. Discussion Leader: Ruth 
Teichmann, director, Program Dept., 


Camp Fire Girls, Inc. 


RELIGIOUS PROGRAMMING IN THE INTER- 
CULTURAL Camp PRocRAM. 
Consideration of specific goals, pro- 

gram content and methods of introduc- 

tion. Speaker: Dr. Allyn P. Robertson, 
director, Commission on Religious Or- 
gnaizations, National Conference of 

Christians and Jews. 


CONSERVATION IN Camp PROGRAM. 
What can our campers do with con- 
servation and how can we involve 


them? Speaker: Catherine T. Ham- 


mett, president, American Camping 
Association. 


Staff Seminars 
SECOND SEMINAR—TRAINING. 

Preparation of camp leadership per- 
sonnel by colleges and_ universities. 
Discussion Leader: Dr. Milton A. Ga- 
brielsen, Curriculum Director and Co- 
ordinator for Recreation and Camp- 
ing, School of Education, New York 
University. 

Meeting for Recreation Secretaries of 
Councils of Social Agencies and other 


allied groups. 


Noon 

Convention luncheon, featuring 
meeting of the ACA Council of Dele- 
gates and annual business meeting of 
the Association. 


Afternoon 
Small Group Sessions on the follow- 
ing topics: 
Camp CONSTRUCTION AND Costs. 
Newest developments in camp con- 
struction and today’s construction costs. 
Chairman: Betty Huff, director, Pio- 
neer Youth Camps. Speaker: Julian 
H. Salomon, Camp Consultant and 


Planner. 
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Graenum Berger 


THE ORGANIZATIONAL CAMP AND ITs 
Boarp OF DIRECTOR. 


Examination of the role of board 
members and their relationship to 
camp policy, operation and professional 
staff. Chairman: J. Zachary Stein, 
member, Board of Directors, Camp 
Wel-Met. Speaker: Leah M. Rich, as- 
sociate professor, New York School of 
Social Work. 


HEALTH PRACTICES IN CAMP. 


Clinic and infirmary procedures, job 
analysis for staff doctor and nurse, 
first aid and other aspects of maintain- 
ing good health at camp. Chairman: 
Grace DuBois, assistant executive sec- 
retary, Group Work and Recreation 
Division, Camping Section, Health and 
Welfare Council of New York City. 
Speaker: Dr. Milton I. Levine, chair- 
man, Committee on Camp Standards, 
American Public Health Association, 
consultant Pediatrician, New York 
City Dept. of Health, and assistant 
professor pediatrics, New York Cor- 
nell Medical Center. 


EXPERIENCES WITH GROUP CAMPING IN 
THE Out-oF-Doors. 


Case study of methods and content 
for groups in out-door camping. Speak. 
er: Lois Goodrich, director, Trailblazer 


Camps (formerly Life Camps). 


PROGRAM FOR TEEN AGERS. 

Case study of program content and 
methods for teen agers at camp. Speak- 
er: Dr. Ernst Bulova, director, Buck’s 
Rock Work Camp, New Milford, 


Conn. 


Rainy Days at Camp. 
Specific 
content for inclement days at camp. 


Speaker: Robert Kinoy. 


program suggestions and 


Staff Seminars 


Tuirrp SEMINAR PERSONNEL Prac 
TICES AND MorALe. 


Summary of prevailing practices in 
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Dr. Hart Van Riper 





camps as they relate to development 
of morale among campers and staff. 

Meetings of 15 National Commit- 
tees, led by national chairmen, for ACA 
Sections committee chairmen. 


Evening 

General Session—TuHE Potio PicTuRE 
TopaAy. 

Speaker: Dr. Hart Van Riper, Medi- 
cal Director, National Foundation for 
Infantile Paralysis. 


SATURDAY, FEBRUARY 6 


Morning 
General Session — Wuat CAMPING 
CAN CONTRIBUTE TO YOUNGSTERS. 


Speaker: Dr. Roma Gans, Teachers 
College, Columbia University. 


This general session will be follow- 
ed by “talk it out” sessions in small 
groups. It should be noted that this 
session is open to parents and mem- 
bers of Boards of Directors by invita- 
tion from a camp director member of 


ACA. 


Afternoon 
Small Group Sessions on the follow- 
ing topics: 


KitcHEN Cirinic For New Dyrecrors. 

Practical suggestions and resources 
for pre-season and in-season kitchen 
operation. Speaker: George Fauerbach, 
associate, Slater System, Philadelphia, 
Pa. 


New MAINTENANCE AND CONSTRUCTION 
MATERIALS AND LaBor Savinc Ma- 
CHINERY. 

Newest developments and materials 
that have application in camp opera- 
tion. Chairman: Betty Huff, director, 
Pioneer Youth Camps. Speaker: Fred 
Todero, engineer, Dept. of Parks, New 
York City. 


RECRUITING—PROMOTIONAL AND Pus 
RELATIONS [TECHNIOUES., 


Intended as an aid for private camp 





Roma Gans 





Hugh Ransom 


directors in recruiting — materials and 
methods. Speaker: To be announced. 


DIscIPLINE IN FREEDOM. 


Group discipline is a continuing 
process, not an emergency measure, so 
that we can not “get” discipline, but 
may develop it, given certain condi- 
tions in the camp and the unit, to- 
gether with skill in the counselor. 
Speaker: Dr. Rudolph Wittenberg, 
New School for Social Research. 


SUCCESSFUL Trips AwAy From Camp. 


Methods and techniques of organiz 
ing a trip program. Speaker: William 
B. Gordon, director, Camp Caravan. 


CamMp PROGRAMS HANDICAPPED 


CHILDREN. 


FOR 


Careful study and analysis of pro- 
gram content and method for the 
handicapped child. Panel Chairman: 
Mrs. Florence Mosher, Medical School 
Consultant, Association for the Aid of 
Crippled Children. 


THE How anv Wuy oF Corp Pro- 
GRAMMING. 


Discussion of the day-to-day prob- 
lems and approaches to coed program. 
Discussion Leader: Dr. Ernest Os- 
borne, Professor of Education, Teachers 
College, Columbia University. Panel: 
Prof. Leroy Bowman, Brooklyn Col- 
lege; Joshua Lieberman, director, 
Camp Robinson Crusoe; Mrs. Helen 
Haskell, director, Camp _ Treetops; 


Earl Humes, director, Camp Regis. 
Staff Seminars 


FouRTH SEMINAR — SUPERVISION AND 

EVALUATION. 

Principles of supervision and evalua- 
tion involved in everyday practices in 
camp. Discussant: Harleigh B. Treck- 
er, Dean, School of Social Work, Uni 
versity of Connecticut. 

Evening 


Grand Closing Banquet—Speaker to 


be announced. 
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Meeting the Needs of Children Through Camping 





By Watrter L. STONE 





HE NEEDS of children in our 

present day society seem to be: 
First, the need to develop indepen- 
dence, responsibility and cooperation. 
This need is not met by talking about 
it. Moral responsibility, for example, 
is not developed through talking to 
children about morally responsible peo- 
ple in the world, any more than swim- 
ming is taught by telling children 
about the great swimmers of the 
world. They must have the opportunity 
to practice moral responsibility if they 
are to learn to be responsible persons, 
just as they are going to have to prac- 
tice swimming, if they are going to 
learn to swim. Character is not taught 
directly, or caught accidentally, but it 
is wrought out of the experiences of 
living. Children do not need to have 
anything done for them, but they have 
a great need to be lived with. 

The second need is that of belong- 
ing—of being wanted—and the feeling 
of security that comes with it. Security 
is not the end of man, but without 
minimum security, basic conditions of 
humanness do not exist. Security comes 
through being at one with the universe 
and with one’s fellows. Atonement, 
when broken up into the three words 
at-one-ment, makes for security. When 
a person has come to a state or condi- 
tion of atonement with the forces of 
life and with his fellow man he has 
the basis for meeting the need for 
security, for belonging, for being ac- 
cepted. 

The Need to Grow 

The third need of children is to 
grow—not just conform; to create— 
not simply adjust; to object—not just 
agree; to select—not just accept; to 
loaf and meditate—not just go all the 
time. There seems to be a moral com- 
pulsion in American life for people to 
have fun, and to believe you are only 
having fun if you are on the go all 
the time. The happy person is _as- 
sumed to be the one who is on the 
“go” every evening, one who has no 
leisure. There seems to be no place for 
meditation, for quiet, for doing noth- 
ing. This is unfortunate, for the mind 
must dwell before it can create. 
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The fourth need of children is to 
learn to live in a democracy and to 
learn to live democratically. Democ- 
racy requires continuous reformulation 
because of its dynamic quality. De- 
mocracy is creative and constructive. 
It is a growing living thing. It is a 
way of life as well as a set of organ- 
isms for social organization. It is an 
ideal and its machinery needs constant 
adjustment to meet changing needs. 
It is this way of life that youth needs 
to learn and needs to compare with 
other ideologies. 

Infinite Possibilities 

Children have within them in em- 
bryo infinite possibilities as creative 
personalities, just as a seed of corn has 
within it in embryo, the possibility of 
a full stalk, blade, tassel and ear. The 
soil the corn is planted in and the 
kind of cultivation it gets will deter- 
mine the reaching of its possibilities. 
The social soil and the social atmos- 
phere surrounding children will deter- 
mine in the same way their reaching 
their possibilities of manhood and 
womanhood. Some seed falls on good 
ground, some on ground where weeds 
spring up and choke it and some falls 
on stony ground, where there is no 
depth and it withers away. 

With these needs of children before 
us and how they can satisfy those 
needs, let’s consider the social soil and 
atmospheres of camps. Camps _ gen- 
erally are of three types; the paternalis- 
tic, the democratic-majority rule, and 
the democratic-cooperative. 

In the paternalistic camp, the pro- 
gram is very largely subject matter 
centered and logically developed. The 
program is put across in one way or 
another, but it must be put across. 
The motivation comes through awards. 
Everything is done for the child. 

The democratic-majority rule type of 
camp is centered on the child and 
psychologically developed. Everything 
is brought to discussion and vote, the 
forms and machinery of government 
are emphasized and the motivation 
comes through group recognition. 

In the democratic-cooperative camp, 
the program is person-in-situation cen- 


tered. Leaders, cooks, administration 
and campers all have a part in making 
and carrying out the program. There 
is mutual sharing and mutual respon- 
sibility. 

Leadership Characteristics 

The important part of the camp of 
course is leadership, for leaders are 
the cultivators of the social soil and 
the creators of the social atmosphere 
in which children grow. There are cer- 
tain characteristice of leadership neces- 
sary if we expect to meet the needs of 
youth today and to prepare them for 
meeting the problems of human rela- 
tions tomorrow. This new leader is 
not a teacher in the school classroom 
sense, not a social worker adjusting 
the unadjusted, not simply an athletic 
director or a group worker, but a 
recreationist — an informal educator 
who has the following skills and is 
growing in the understanding and 
use of all of them. 

First, he has the skill of opening up 
the universe from a single interest . . . 
possessing the ability to begin wher- 
ever the child is and push out and 
beyond as fast as the child desires. 
Second, he is skillful in a wide range 
of interests, and always wanting to 
explore others and try new ones. 

Third, a good camp leader possesses 
the know-how of socialization and 
mutual sharing in whatever needs to 
be done in every living situation. 
Fourth, he has the skill of the gar- 
dener as a cultivator, as a grower, 
not just a pruner. 

Fifth, he thoroughly understands 
the group-work process and always 
works with and never for the group. 
Sixth, a good camp leader is always on 
the pursuit of significance and the en- 
joyment that the pursuit brings. He is 
not a perfectionist, but a foremost 
companion in the fun of living, pro- 
viding a zestful social living experi- 
ence and the opportunity to evaluate 
that experience in the light of the best 
that man knows. 


Abstracted from a talk before the last 
ACA Regional Conference, Indianap- 
olis, Ind. 
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Our Common Heritage 


By CATHARINE C. REILEY 


HE WONDERS and beauty of 

the out-of-doors are the priceless 
heritage of children all over the world. 
Together they share their joy in dis- 
covery, their desire for challenge, and 
adventure, their love of camping. The 
call of the open is universal. Hikers 
on a country road, groups cooking out- 
of-doors, the glow of campfires and 
youngsters raising their voices in fav- 
orite songs are not typical sights in any 
one country. They belong to every 
country. 

Camping methods vary in different 
countries. In Austrailia and New Zea- 
land children camp during our winter 
time. In Malta youngsters make use of 
old forts as shelters. The straw tent is 
popular in the Philippines, the bell 
tent in England, and the conical tent 
erected with four bamboo poles is 
favored in Sweden. Lightweight tents 
weighing less than five pounds are in 
general use in Europe. Our permanent 
campsites are practically unknown in 
other countries. They are amazed at 
our camp buildings and facilities. The 
idea that children live in cabins at 
camp is a surprise. A tent on a plat- 
form is an entirely new sight. 

Equally startling is the length of a 
camp season in the United States. The 
general practice in many other coun- 
tries is for small groups to camp for 
seven to ten days. They get permission 
to establish their campsite on the prop- 
erty around a farm, a large estate or 
chateau. They travel not on trains and 
buses with suitcases, but on foot or 
bicycles with well packed rucksacks. 
On arrival the site is bare, but soon 
tents are pitched, gadgets made, fire- 
places constructed, washing facilities 
and latrines built. Meals are kept 
simple, so that there will be plenty of 
time for other camp activities. 

Older youth groups enjoy hostel 
trips. They travel through their own 
country or across borders to visit in 
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other countries. At times they will set 
up a camp with a specific service proj- 
ect in mind, such as working on a 
farm. These older groups, and even 
some of the younger groups, frequent- 
ly adopt a theme for the entire period 
such as “Kon Tiki.” This theme is 
carried out in all their camp activities. 

These differences in methods are 
the first things to catch an observer’s 
eye. But are they really differences or 
merely adaptations? For example, 
everyone believes in rain protection, 
but some of us like to wear boots and 
or rubbers. And 
again, most of us have a number of 
campcrafter’s skills, but don’t we all 
recognize that there is more than one 
way to light a fire, pitch a tent, or 
lash a table? And so it is that in each 
country camping has developed along 
distinctive lines depending on many 
factors, such as climate, terrain, tradi- 
tion and the needs and interests of the 
participants. 


others toe sandals 


The Basic Things 


In every country, however, the basic 
things are the same—the attitudes of 
the campers, their appreciation of na- 
ture, their joy in outdoor living. The 
thrill of discovering a new bird song, 
watching the sun set and the stars ap- 
pear, finding a field mouse, lighting 
one’s first rainy-day fire or mastering 
a new camping skill, are the same 
wherever youngsters come together. It 
is through their mutual enjoyment of 
these things that they grow in their 
ability to get along with each other 
and to accept and respect those who 
may be different from themselves. 

To camp in another country is a 
marvelous experience. To camp with 
the people of that country in their 
manner is an even greater experience. 
It is in this way that one grows to 
understand the universality of camp- 
ing’s appeal, to appreciate the many 


ways of doing things, to recognize the 
contribution that different countries 
have to make in the future develop- 
ment of camping around the world. 
To fully realize these benefits requires 
an open mind, observing eyes and 
ears, a receptive attitude, adaptability, 
sensitivity and a willingness to learn 
and share—to give and take. However, 
one need not travel across oceans, for 
right here at home all of us can enjoy 
the benefits of an international camp. 


International Opportunities 


Throughout the country there are 
foreign students studying at univer- 
sities and colleges. Many have excel- 
lent camping backgrounds and could 
make a real contribution. Why not 
include a few overseas visitors on the 
camp staff? And what about other stu- 
dents, who, although not free for an 
entire summer, might visit the camp 
for several days or a week or two? 
Think of the people in your own com- 
munity. How many have recently 
come from other countries? Do you 
have friends who have traveled and 
camped overseas? Or friends who are 
first generation Americans who could 
share their knowledge of another coun- 
try? Enlist their help even for a day 
or two. Naturally, people can give the 
greatest support to such a program, 
but utilize all the other sources of help 
too—publications, movies, exhibits. 

Think of the camper group 
There are great values in offering 
children the opportunity to live and 
camp with others, their own age, who 
come from different backgrounds. You 
can recruit these campers from many 
of the same sources as your staff. In 
addition, there is the United Nation’s 
School for children of employees of 


the U.N. 


The United States has frequently 
been called “a nation of many nations.” 
Children and leaders whose _back- 
grounds stem from a variety of na- 
tional and cultural backgrounds can 
contribute to every other individual 
an increased understanding and appre- 
ciation of the gifts other countries have 
brought to the United States. They 
will add interest and color to the camp 
program as they feel free to share their 
customs and _ traditions, skills and 
knowledge with others. But far more 
important will be their intangible con- 
tribution in helping their fellow camp- 
ers grow in their appreciation of the 


too. 


(Continued on page 31) 
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how 
3 | WALLAGE & TIERNAN 
aids VALUE to your camp 


a Your camp is more valuable when campers and their 
> families know the water is safe—both the water they drink 
and the water in which they swim. 


Wallace & Tiernan adds this assurance of safe drink- 
es ing water when a W&T Hypochlorinator is used for sterili- 
- zation. Any water system—pumped or gravity flow—can 
be easily and economically equipped with one of the several 
models of W&T Hypochlorinators. 

: : 2 For swimming pools, W&T Chlorinators and Hypo- 
RAN oi *  chlorinators give continuous protection against bacteria 
©"  ausing disease and skin infection. In addition, W&T 
Chemical Feeders can be used to feed alum and soda ash 
to improve the clarity of pool water and prevent eye 
irritation. 
Write to Wallace & Tiernan today for complete infor- 
mation on how to add value to your camp with W&T 
Chlorinators, Hypochlorinators and Chemical Feeders. 


See 


WALLACE & TIERNAN 


COMPANY, INC. 


CHLORINE AND CHEMICAL CONTROL EQUIPMENT 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 
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S-80 











RAFFIA 

FELTCRAFT 
BEADCRAFT 
CHIP CARVING 


PLASTICS 
BRAIDING 
KNOTTING 
CORKCRAFT 





SHELLCRAFT 


We carry a complete line of everything in 


WOODBURNING 





METALCRAFT 
LEATHERCRAFT 
GLASS ETCHING 


Despite careful planning to predetermine 
and stock up on material requirements for 


the camp season, unfortunately, there are 


craft supplies. 
Order everything from one source. 


Shop the easy way — 









PN imme} a-(-Va-: 
SHIPPED 
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occasions when shortages will occur. WHEN 
THAT HAPPENS .. . 


WE CAN HELP YOU ... FAST! 





Within two to four hours 
after they are received, 
all orders are shipped 


. via the fastest way! 


GIVE US A TRIAL ORDER . . . THAT’S ALL WE ASK! 


























croft program. 
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low to Raise Camp Building Funds 


By Hartey VAN AKKEREN 


E HAVE just finished building 
\4 a new camp at an expense of 
about $150,000. It was one of the most 
satisfying experiences we have ever 
been through in cooperative effort on 
the part of many people. I guess we 
just didn’t realize how many people 
are really sold on camping and willing 
to spend countless hours to help pro- 
duce funds to build a new camp for 
the youth of our city. Don't sell the 
general public short on this business of 
camping. They are sold on its values 
and willing to help in many ways. 
This article is concerned with how 
the Cedar Rapids (Iowa) YMCA raised 
$150,000 to build a new camp. The 
background of YMCA camping in 
Cedar Rapids is important. The Y 
camp operated on leased land for 33 
years. Last year the lease expired and 
the owner served notice that he would 
not renew. We were faced with the 
cold hard fact that we either had to 
give up camping or get to work fast 
on building a new one. We decided 


to get to work. 


One year from the time that the 
fund raising campaign was_ started 
the money was raised and the camp 
was built—a camp with a capacity of 
150 people and ready for summer or 
winter use. Here are some of the 
things which were important in our 
job cf raising the money and getting 
the job done, and which might aid 
others presented with a similar prob- 
lem. 


First of all you must have a definite 
site in mind, definite plans for build- 
ings and a good idea of their approxi- 
mate cost. People won’t give big money 
to a vague, indefinite plan in the back 
of someone’s mind. Big givers want to 
see your plans on paper and see ‘ae 
site you want to buy. If you are in a 
Community Chest city, be sure to 
check with the local Council for per- 
mission to have a campaign and for 
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choosing the right time in relationship 
to other campaigns in the city. 


Have your proposed site and plans 
checked by as many experts as you 
can. We used the president of ACA, 
state engineers, local engineers, archi- 
tects, and YMCA experts in the field 
of camping. All this helps to convince 
prospective givers that they are giving 
to something which has been well 
planned and will be permanent. 


The Giving Campaign 


When asking for money it is im- 
portant for the right man to ask the 
right man. 

This is particularly true of the big 
gifts. People give to the right people 
as well as to the right causes. All 
prospective big givers were rated by a 
group of citizens who were in a posi- 
tion to know what to expect of each 
giver. It is important to have the total 
amount of these ratings be twice the 
amount of the actual goal you wish to 
attain. We were told that we could 
figure on about 50°% of our prospects 
actually giving money. After the cam- 
paign was over we discovered that we 
had about 1500 contributions 
3000 prospects. 


from 


Fund raising experts said that 50°, 
of the gifts must be $5,000 or more; 
30°f of the gifts from $500 to $5,000; 
20°, under $500. Our actual experience 
was 34°/ of the gifts over $5,000; 
34° between $500 and $5,000; and 
sey, under $500. 


We were told that it wouldn't do 
any good to try to get one person to 
pay for a building in memory of some 
other person. Fund raising experts say 
it doesn’t work. However, we tried 
this approach and finished the cam- 
paign with five buildings and two 
fireplaces paid for by individuals in 
memory of someone else. 

The man in the top position of 
ieadership in the campaign is the most 


important cog in the wheel. He must 
be an unusual combination of many 
traits which are ordinarily not found 
in one man. He must be a leader, able 
to inspire other people to work, willing 
to give time—lots of it, understand 
camp and its purposes, know the right 
people, and command the respect of 
everyone in the city. We found that 
man and the citizens of Cedar Rapids 
will be forever indebted to him for the 
leadership which he gave. 

A good publicity folder is essential. 
This folder must be simple and brief 
but long enough to explain the need 
for a new camp. People are more will- 
ing to give if they understand the 
reasons behind the campaign. We used 
an advertising expert to produce a 
folder for us. We hired the services of 
a top publicity expert in our city. The 
tees paid to this man were certainly 
worthwhile. He handled all publicity 
including newspapers, radios, posters, 
signs, etc., and timed them properly 
for the best effect. We used what the 
experts call a directed campaign. Our 
publicity and work was directed to- 
ward YMCA members and _ former 
contributors to Y campaigns. 


Use Former Campers 


Our old camp had been operating 
for 33 years. Consequently there are 
many men in our city who are former 
campers. We held a big camp reunion 
for these men and brought one of their 
former leaders all the way from Wash- 
ington, D. C., to be the main speaker 
for the reunion. This meeting brought 
back many memories in the minds of 
these men and they were therefore 
more ready to help provide the same 
kinds of experiences for the men of 
tomorrow. 

Our campaign was organized into 
four main groups: a Pattern Gift di- 
vision which worked on any gift over 
$5,000; a Special Gifts division which 
solicited gifts from $500 to $5,009; an 


21 








SPEED CONTROLS 


TROLLED MIXING 





CHOPPERS, etc. 
Mixer Stand $49.50 
West Coast $57.50 





MODEL "C" 


MOBILE STAND MODEL “DOF 


PRE-SELECTOR for AUTOMATIC CON. 


ELEVATION AND SWING ACTION... 
EASY HANDLING ... EASY LOADING 


POWER TAKE-OFF for 


BALL-BEARING OPERATION at ALL VI- 
TAL MOVING PARTS 

















West Coast 





Made by the 


a ‘ S makers t 
"“d blend mike UMIVEX. <conet 


Vegetable Peeler 


PLANETARY ACTION with VARIABLE _ Fast, Efficient and Economi- 


cal. Peels 20 
Ibs. of po- 
tatoes in | 
minute 









ONLY 
SHREDDERS, 


West Coast 
$149.50 


NIVERSAL 
NDUSTRIES 


———— 





——————————. 





Reach new prospects 


Throughout the fall Harper-Atlantic 
readers have shown active interest in 
our articles on the importance of 
camping. They want camps that offer 
their children the best educational and 
recreational opportunities. 


Here—readily available—are 360,000 high 


income families from all over the coun- 
try and abroad. These are the parents 


49 E. 33RD STREET 


the kind of enrollments you want 


HARPER'S MAGAZINE and the ATLANTIC MONTHLY 


HARPER-ATLANTIC SALES 


who are influential leaders of business, 
of the professions, and in community 
activities. 


In your promotion, plan to reach a 
new kind of prospect—the Harper- 
Atlantic parent. Once you enroll his 
children you have added a powerful 
sales influence for your camp. Write for 
further information, address Camp De- 
partment. 


NEW YORK, N. Y. 


$139°° 


372 Mystic Ave., Somerville 45, Mass. 














Advance Gift division which secured 
gifts from $100 to $500; a General 
division which worked on the smaller 
gifts. This general division was made 
up of 300 workers divided into teams 
of five men and a captain. Of course 
there was much overlapping of each 
group but that is not a problem. All 
divisions are working together for the 
same goal. 

“Never underestimate the power of 
a woman,” is a_ well-known slogan. 
We organized two groups of 30 wom- 
en each in the general division. These 
women in many cases set the pace for 
the men and added a spark to our 
campaign. Members of the women’s di- 
vision were chosen because they were 
mothers of campers or women with 
interested in the 


sons who were 


YMCA. 


We took great pains to explain re- 
peatedly to the general public that this 
camp was non-denominational and 
would be available to all religious 
groups. We also made plans to winter- 
ize some of the buildings so that the 
camp could be used on a year-round 
basis. This helped to create an interest 
in many adult groups which could look 
forward to using the camp during the 
winter. 

The kickoff meeting of the cam- 
paign was a very important moment. 
At this meeting many new workers 
who have agreed to work with not too 
much enthusiasm can catch the spirit 
of the things from some of the speak- 
ers. Our general chairman did an ex- 
cellent job at this meeting with an in- 
spirational talk about the need for a 
new camp. We planned a camp rally 
for all campers on this same evening : 
and at the right moment 200 boys 
marched single file into the room with 
the workers and stood in a large circle 
around them while we sang some 
camp songs together. This little event 
did more to “fire up” the workers than 
any speech could have done. The 
workers had a chance to see the kids 
in action. 

After the campaign is once 1n prog- 
ress the main job is to sit with your 
telephone all day long calling workers 
and answering questions. It was a two 
week period with many ups and 
downs, successes and failures. But the 
cash kept coming in amounts far 
above our expectations and the new 
camp which we now have made all the 
struggles and effort worth while. Good 
luck as you raise money for your 
camp! 
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and Your Watertront Program 


By JosEPH L. HAsENFUS 


HILDREN who are slow to learn 
C the skills of team games and 
group activities must possess compen- 
sating abilities to win the acceptance 
of more skillful children. Fortunately 
the child who lacks the natural co- 
ordinations and temperament prerequi- 
site to successful participation in team 
games may experience a high degree 
of success in an individual or dual ac- 
tivity. Less limitation is placed upon 
the amount of time and effort he may 
apply to such an activity. When suc- 
cess comes, wise guidance will lead 
him to other successful experiences and 
ultimately to successful group partici- 
pation with its greater all around de- 
velopmental values. 

A Great Equalizer 

Water is a great equalizer; probably 
in no other large muscle activity is 
skill so relatively important and size 
and strength so unimportant as in 
swimming. Persons of all ages can 
participate. The styles of swimming 
are numerous. The individual may elect 
to strive for excellence in swimming 
one or more styles. He may strive 
merely to swim satisfactorily all styles 
in which instruction and coaching are 
available, or to develop special skills 
such as those that make up synchro- 
nized swimming. If he has a physical 
handicap, he may be able to swim, 
though he cannot walk. If chosen 
wisely, one or more styles of swim- 
ming diligently practiced may enable 
him to participate on equal terms, or 
even at some advantage over other 
swimmers. 

In canoe handling and in rowing, 
skill over-balances size and _ strength. 
The heavier person causes greater 
water displacement of the craft and 
hence, in a race, has less advantage 
over the smaller camper, than would 
exist in many land activities. The re- 
sult of the race will depend more 
upon skill, conditioning, and_ spirit. 

Sailing is a splendid builder of self- 
reliance and confidence. There is a 
spirit of adventure about it and it em- 
bodies an ideal type cf competition — 
man against forces of nature. 

Any of these small craft activities 1s 
excellent for many physically hand1- 
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capped persons. The type of activity 
must of course be chosen wisely for 
each individual. The exercise involved 
may be gentle, moderate, or vigorous 
and yet at all times the individual is 
being transported and hence not handi- 
capped as he may be in his land-based 
activities. He gains through these ac- 
tivities a temporary release from his 
handicap. He builds new strength, 
both physical and psychological. He 
experiences the thrill of participating 
on an equal basis with his non-handi- 
capped friends and of attaining suc- 
cessful results. He establishes a new 
foundation for happier and more pro- 
ductive effort in other activities. 


Is Your Camp Ready? 


The camp director who thinks about 
the foregoing will re-examine his pro- 
gram to re-assure himself that he is 
making full use of his waterfront fa- 
cilities, equipment, and staff in fur- 
thering his camping objectives. His 
thoughts will probably include the 
following: 

Readiness of facilities. Are repairs 
to waterfront facilities necessary? Are 
added facilities needed? Could some 
of the additions be done as an educa- 
tive project after opening of camp? 
For example, the planning and devel- 
opment of additional beach area, or 
boat moorings, or canoe racks, 


Readiness of equipment. Are new 
items of equipment needed? Will 
canoes, rowboats, sailboats, surfboards, 
and other items of equipment be re- 
conditioned in time for the camp sea- 
son? Which needs would be suitable as 
educative projects and, hence, wise to 
hold up for the opening of camp? For 
example, recanvasing a canoe, repair- 
ing a rowboat, putting together a kit 
boat, rigging a sailboat. 

Readiness of staff. Is the staff ade- 
quate in numbers and training to get 
the best use out of facilities, and equip- 
ment? Would supplementary training 
be advisable for some of the staff? 
How can the in-service training be im- 
proved? What training opportunities 
for waterfront counselors are available 
before the regular camping season 
opens? 





camp 
directors 


see how Field’s 
can help you 

and your campers 
to plana 
successful season 


Visit our School and Camp 
Bureau (Fourth Floor, North, 
Wabash) and learn how our 
Specialized camp consultant 
and referral services can assist 
you and your prospective 
campers. Discover, too, how 
making Field’s your outfitting 
headquarters is an extra service 
to your campers and their 
parents. Here they can shop in 
pleasant surroundings in a 
Store that generations of 
parents have relied on for fine 
quality merchandise and 


courteous service. 


Mid idl 
slog 


CHICAGO 
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S ecurity for You 


Protection for Your Campers 


Blanket Medical Reimbursement 


$1,500. Medical Expenses 
Benefits for Injuries 


$350. Medical Expenses 
Benefits for Sickness 





$1,500. Poliomyelitis Coverage 


The Sign of 
Low Cost Per Child 
50c a week 
$4.50 a season 


$2,500. Indemnity for Accidental 
Loss of Life, Limbs or Sight 


Optional: Loss of Camp Time and Fees 


Write for full particulars 


American Progressive Health Insurance 


Company of New York 


92 LIBERTY STREET WO 2-0832 NEW YORK 6, N. Y. 
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Real fun . and practical, too! Young and old, boys 
and girls alike, take naturally to leathercraft work. 
Osborn ready-to-assemble kits for making authentic 
Indian Moccasins, Belts, Wallets, Ax and Knife Sheaths, 
etc., afford interesting, educational recreation. Hundreds 
of simple, inexpensive projects are described in the new 
Osborn catalog. No special tools required, no experience 
needed. 


° * he 
SEE OUR DISPLAY AT BOOTH 16 
in Hotel Statler during the 
AMERICAN CAMPING ASSOCIATION 
NATIONAL CONVENTION 
beginning February 2 in New York. 
Free Souvenirs to all Visitors! 

° ° @ 


Write today for your free copy of the 68-page Osborn 
Catalog No. 20 . . . it’s packed with interesting camp 
projects. 


OSBORN BROS. SUPPLY CO. 


Dept. B Chicago 6, Illinois 
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Alpers ae 223 West Jackson Blvd. 
The House of Leathercraft. Now in Our 36th Year. 





24 





Movies Can Rurich 


By Howarp G. Gisss 


AMPS MUST BE more than dis- 
C pensers of entertainment, if they 
are to translate into action their claims 
about guidance, education, and charac- 
ter building. When we talk about 
movie programs in camp, we might 
be wise to think about the reasons for 
having film programs; the ways movies 
for children can be made educational 
as well as entertaining; the criteria for 
selection of what’s to be shown. 

Are we able to justify movie pro- 
grams in camp on a purely entertain- 
ment basis? Can we really assume 
that there is a crying need on the part 
of boys and girls for movies, or that 
they don’t have sufficient chance to 
see movies in their local commercial 
houses and on TV? 

Do we sometimes keep movies as a 
traditional activity which may no long- 
er be needed in its usual form? At 
times, do we use movies as a crutch to 
support inadequate staff and _ poorly 
planned program? Are camp movie 
programs too often nothing different 
than what’s available in a commercial 
movie house at home, which _inci- 
dentally, can usually do it better? 

Have we at times shown films pick- 
ed because of low cost, rather than 
complete suitability to our age group- 
ings? Have we unwittingly permitted 
the showing of films which disregard 
human dignity or give distorted and 
stereotyped portrayals of various na- 
tionalities, religious and racial groups; 
e.g., the portrayal of Negroes as shift- 
less and lazy, most gangsters as Ital- 
ians, and all orientals as cunning? 

All of these are questions we might 
well ask ourselves as we appaise our 
past use of movies and think about 
their future place in our program. On 
the other hand, there may well be 
legitimate contributions that movies 
can make to camp. This can be par- 
ticularly true of ramny-day programs. 

A Quality Movie Program 

Here are some suggestion which 
will help you insure that movies are 
a quality part of your camp program: 

1. If camp budget is extremely limit- 
ed, it is preferable to have better 
movies less frequently than to have 
poor movies cften. 

2. There should be a method of 
selecting and screening movies to in- 
sure suitability. Criteria for such selec- 
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Your Camp Program 


tion might include: Will it be of in 
terest to all age groups in camp? If 
not, can there be a substitute program 
for ages not covered? Does the film 
respect human dignity? Is it morally 
of high quality? Does it promote bet- 
ter understanding between people or 
does it give the idea that all prob- 
lems must be solved by brute force? 

3. Every film shown in camp should 
be previewed, or, at the very least, a 
reliable summary should be available 
from the distributor. Indiscriminate 
showing of old films (many of which 
were made before establishment of the 
Hays office) may expose children to 
unwholesome ideas and influences. 

4. Each movie program could well 
include a short cartoon or film aimed 
specifically at education and guidance, 
particularly suited to a camp setting. 
There are available hundreds of free 
and inexpensive films, geared specifical- 
ly to children. This scheduling should 
be done well in advance so that the 
camp is assured of a film for showing 
each time a movie activity is held. 
Many of these films present ideas on 
health, girl-boy relationships, manners, 
respect for others, safety, nature-lore, 
sportsmanship and democracy. 

5. Camp movie programs, in addi- 
tion to providing opportunity for show- 
ing of educational films, can be an in- 
tegral part of the total camp by being 
used: 

As an opportunity to interpret and 
discuss rules and regulations of the 
camp and report on camp operations so 
as to give children some beginning 
sense of what is involved in the op- 
eration of camp. It is important for 
boys and girls to know the why of 
camp policies as well as the what. 

As a time to give individual recog- 
nition to new campers, introduce staff, 
and present awards, if used. 

Even in the days of the Little Red 
School House, visual aids (in this case, 
the blackboard) were in constant use. 
The almost hypnotic attraction of mov- 
ing objects in a film can have a po- 
tentially powerful influence on the 
thinking and attitudes of each viewer. 
Movies have an aura of authenticity 
which causes each member to identify 
himself individually with the ideas ex- 
pressed. Perhaps a self-analysis of the 
use made of movie programs in our 
camps may contribute toward enriched 
program. 
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4 little 


5 little 
6 little 


CAMPERS 





You’ll reach CAMPERS WHO COUNT when 


you reach nearly 600,000 Herald Tribune 


reader-families (71% of whom live 


outside New York City)—families who 
live in closely-knit suburban home centers 


of the Northeastern area. 


...families who have children of camp 
age...families you can contact 
personally, turning more inquiries into 
enrollments. For more information 


call or write: CAMP SERVICE. 
NEW YORK 
Herald atti Tribune 


PEnnsylvania 6-4000 





MAIL COUPON TODAY > 








The JACKSON Model 1-AA 
Dishwasher is ideally suited 
to camp installations. Note 
these advantages: 


EASY TO INSTALL AND SERVICE 
Installation takes only a few 
hours. The Jackson is so simple 
that any competent workman 
can service it. 


NO STORAGE OR SHUTDOWN PROBLEM 


You just shut off water supply, 
drain and rest assured that 
Jackson’s sturdy construction 
will weather Fall, Winter and 


SPEEDY, 


SUPER-SANITARY 





DISHWASHING 


installed in your cam 
in just a few hours 





Spring. No problem to start 
up next Summer. 


LOWEST PRICE—TOPS IN QUALITY 
No other nationally known 
spray-type dishwasher is priced 
so low, yet Jackson is a hit with 
health authorities from coast 
to coast. 


LARGE CAPACITY — PROMPT DELIVERY 
Up to 40 trays of dishes per 
hour washed, rinsed and sani- 
tized! You don’t have to wait 
for Jackson’s advantages. All 
orders are filled promptly—can 
be installed and tested before 
camp opens. 


See how the JACKSON Dishwasher fits your camp’s plans 


p 









* 
JACKSON 


3702 East 93rd St., Cleveland 5, Ohio 


THE JACKSON PRODUCTS COMPANY 


Please send free booklet, prices and information. 





DISHWASHERS 





City 


Address. 


ah ONC, 9000 
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ACA National Convention 
Feb. 2-6, 1954 New York 


Capture Your Campers’ Interest in Nature 


HEN I first took over the na- 

X) ture activities in a camp I de- 
cided that I would have to evolve a 
method of teaching to help the chil- 
dren make use of their five senses for 
something besides keeping them from 
bumping into trees and falling into 
holes. It seemed to me to be more im- 
portant to know something interest. 
ing about each thing observed than to 
know its name and how the scientist 
classified it. 

This interest would inevitably lead 
one to books, for neither my charges 
nor I are in a position to understand 
all the intricacies of nature’s equip- 
ment. It meant that some object would 
become the center of more or less 1n- 
tensive study. 

These were fine ideas, but I won- 
dered how I should go about getting 
the children to buy my wares. Like 
all teachers, I have looked everywhere 
for methods for motivating my pupils, 
and I have lifted from my predeces- 
sors ideas and have used them to my 
ends. One group had been using a 
bulletin-board with questions to attract 
people. The satisfaction of a correctly 
identified object became a bit of glory 
to the contestant when he saw his 
name posted. 


This seemed to me a_ worthwhile 
device. But merely naming an object 
correctly did not seem to help the 
children much to discover the out-of- 
doors. So the bulletin-board was adapt- 
ed to make it a signpost leading to 
direct contact with nature. This was 
done by placing on the board ques- 
tions that children could answer by 
their own observations. 

For example: Four specimens, each 
numbered, were displayed. Number 1, 
the needles of the Sugar Pine, num- 
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ber 2, those of the Yellow Pine. A 
cone or piece of bark from each tree 
were the other two specimens. A ques- 
tion in large letters on gaily colored 
cardboard read: “Which belongs with 
which?” 

The following day the correct an- 
swer was posted, together with the in- 
formation that one and three are the 
Yellow Pine and two and four the 
Sugar Pine. That day, since we have 
identified the trees, we might ask, 
“How many needles in a bundle on the 
Sugar Pine?” The question of “How 
many wings has a fly?” might be fol- 
lowed with “Is a dragonfly a true fly?” 

One question follows upon another, 
so that each bit of information gleaned 
from the countryside becomes the foun- 
dation for another bit. All questions 
are answered with a minimum of writ- 
ing, a single word, a couple of num- 
bers, or at the most, a single phrase. 

Many children do not like to take 
time to write much. And the bulletin 
board is a game, so must be fun. Two 
lists are afhxed to the bulletin board, 
as well as two pencils on strings, a 
couple of pads of paper and a ledge 
upon which to write. The lists, entitled 
“Honor Roll” and “Good Try—Try 
Again” are for the names of those who 
respectively answer correctly and those 
who have guessed wrong—at least they 
have tried and deserve recognition. A 
slot for depositing answers bears the 
label: “Put your answer with your 
name here!” 

Earn a Nature Badge! 

Another useful device is the Nature 
Badge. This is given to anyone who 
has mastered three simple facts about 
the camp environment. These facts 
would vary from camp to camp and 
are chosen for the ease with which 


By Janet NicKLEsBURG 


they are found. For instance, if the 
robin is a common bird in the vicinity, 
the first fact is the identification of the 
robin; any other bird would do as 
well. The commonest tree or flower 
might be the second requirement for a 
badge and the third might be location 
of the North Star. 

The badge is so made that addi- 
tional facts discovered by the child can 
be registered thereon with some sort 
of marker. Three additional facts — 
original discoveries by a camper — 
merit an addition to the badge. Orig- 
inal discoveries? A fungus or a beetle, 
or perhaps a flower that can be de- 
scribed without picking. These original 
discoveries are brought or told to the 
counselor. Together, they then try tc 
find something about the discovery that 
is interesting. 


Nature Games 


A third device is the game. Games 
can be a build-up for the bulletin board 
or the outgrowth of the bulletin board 
and original discoveries. They are in- 
vented with an eye to improving the 
child’s powers of observing. 

One successful game is called “Stak. 
ing a Claim.” Each team is given a 
string about two yards in length and 
a pencil and pad. The ends of the 
string are knotted together to make 
a loop. The teams are sent away with 
the following instructions: 

“Stake your claim. Place the string 
wherever you like, but once placed 
it may not be moved. Then list one 
of everything you find within the 
boundaries of the string. Nothing may 
be moved in from the outside. You 
will receive five points for anything 
you find that no other team has listed, 
three points for anything found by one 
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It’s a better camp for him, when pictures are 
part of the program 


It’s a happier camp for his parents, when he 
sends pictures home 


See your Kodak dealer for Kodacraft Outfits, Kodak Velite Paper and Kodak Tri- 
Chem Packs, and information on the thrifty Brownie Holiday, Hawkeye, and Kodak 
Duaflex Cameras. For a free copy of Kodak’s guide for counselors, 
“Photography In Camp,” just drop a note on your camp letterhead to 

our Sales Service Division 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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As the man-eating tiger bounded 
into the clearing... 


And there’s no reason why boys like Tommy 
can’t have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesportin whichevery boy, regardless of phys- 
ical size, can compete—win too, if he works at it! 


OMMY drew a quick breath... held it . . . and 
jem the trigger. His rifle spoke once— 
and as the tawny killer dropped, 'Tommy’s face 
crinkled in a victorious grin. 


Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
“‘Nice shooting, ‘Tommy—now let’s see what 
Michael can do to that bull’s-eye.’’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 


Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy’s camp life. 


You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 


Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 











seem ee Remington‘ ‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 


peo dences— Remington 


a es “Matchmaster” is Reg. U.S. Pat. Off. by 


toe ee 22 caliber target rifle Remington Arms Company, Inc., Bridgeport 2, Conn. 
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other team and one point for those 
things discovered by more than one 
other team.” 

Thus a premium is set upon careful 
observing. Scores improve as players 
become more adept, so the game may 
be played several times during the sea- 
son, and for varying time limits. 

Another successful game is Leaf Re- 
lay. This is adapted from a well-known 
game, but changed to omit the naming 
of the leaf, as the game is planned to 
heighten the child’s powers of observa- 
tion and not to show off his ability to 
remember names. Nature activities need 
not become another field in which the 
bright child can show his superiority 
over the less well endowed. 

In Leaf Relay, each team of children 
stands in single file before its own row 
of leaves, placed also in single file. 
Though each leaf comes from a dif- 
ferent plant, all teams have an identi- 
cal row, arranged in the same order. 
The first child on each team picks up 
the first leaf, must find and bring back 
a leaf from a plant of the same variety. 
Only then may the second child pick 
up the next leaf to match it. No help 
may be given to the searcher by other 
children. This becomes a very exciting 
game when teams are evenly matched. 
The game might be played with other 
objects instead of leaves, so long as the 
called objects do not despoil the coun- 
tryside. 

Markers is another game. Ten tall 
garden markers, gaily painted and 
numbered from one to ten are placed 
next to objects that have been discussed 
during a walk or at some time when 
the children were together. The teams 
are instructed to identify the object 
next to which the marker is standing. 
Samples of what sort of things are 
marked might be: A leaf with paral- 
lel veining, The footprint of some 
animal, A place where soil is being 
made, Left by a careless camper (a 
piece of paper,) The tree whose iden- 
tification was required to have a Badge, 
etc. If something has been discussed at 
length and identified beforehand, the 
name might be required on that list. 

A variation of this game is called 
Tag Day. Each team receives twelve 
gaily colored cards, one color to a 
team and a list of objects upon which 
to place the cards. Two cards of dif- 
ferent teams placed upon the same 
object disqualify both cards. The list 
is somewhat similar to that of the 
Marker game, but may contain such 
requirements as: 
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The Camp Shop 


AN UNUSUAL ORGANIZATION 
DEDICATED TO ProvipING UNUSUAL OUTFITTING SERVICE 
For AMERICA’S FINEST 


PrivATE CAMPS AND SCHOOLS 


DO CALL ON US! 





562 Fifth Avenue 














New York 36, N. Y. 




















he FREE CATALOG 
2.) ART & CRAFT SUPPLIES 


a 


Dependable Art and Craft 
Supplies and Equipment 
for Camp Use. 





LEATHER POTTERY 
BASKETRY ART BOOKS 
BLOCK PRINTING 


DWINNELL CRAFT SHOP 


Dept. CM 154 Wheeling, W. Va. 











There’s no substitute for 


Experience 


ALFRED BERMAN & CO. 


110 W. 42nd St., N.Y.C. WI-7-5733 


specialists in 


CAMP 
INSURANCE 
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Interested in good enrollment prospects ? 


REDBOOK now has a circulation 
guarantee of 2,000,000 net paid 
copies per month. Present circu- 


lation is in excess of this guar- 


antee. 


Make REDBOOK Camp Directory 


Your Representative for 1954 


For Information address— 
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REDBOOK 


ETHEL F. BEBB, 

Director & Editor Camp Dept. 
230 Park Avenue 
New York City 17 














Pay 


Je Ne e 


CAMPERS INSURANCE 


providing 
MEDICAL REIMBURSEMENT 
for sickness, injuries, acci- 
dental death, polio, travel 
disabilities. 

For full information write to 
EDWARD A. KENNEY 
1522 Cherry St., Phila. 2, Pa. 
Representing 


MUTUAL INSURANCE COMPANY 
LANCASTER, PA. 








STACY ws less 


cut maintenance problems 
Why do Camp Directors across the 
country prefer metal boats? Because 
they are inexpensive . . . last years 
longer . . . require less maintenance. 
Starcraft Boats meet rigid standards 
for safety and stability . . . stand up 
under constant abuse. They are so 
well designed the youngest camper 
can handle them. A complete line of 
sturdy stainless steel, galvanized steel, 
magnesium and aluminum boats. 


Special quantity prices for camps 


GLUMMGMMST 


eres metal boats 
CATALOG STAR METAL BOAT CO. 


Dept. J-1 | GOSHEN, IND. 











Find something besides yourself that 
is more than 10 years old. Prove it! 

Three ways by which you might 
identify any tree of your choosing. 

A place where some animal is rais- 
ing a family. 

This will indicate what is meant by 
games based upon personal observa- 
tions. There are many other games 
that can be devised or adapted from 
the lists of games found in any book 
on nature activities. 


Nature on Display 

There are other ways besides these 
for attracting children to a nature pro- 
gram. Any camp might well have at 
least three bulletin boards, besides those 
necessary to announce events and 
changes in routine. One board could 
be devoted to items of current interest 
that are taking place on the camp 
grounds, such as a nesting bird, a 
stand of flowers, a pupating butterfly 
or moth. There could be notices direct- 
ing children to out-of-the-way spots 
they may have overlooked. 

One might announce that an eddy 
in the brook has an interesting pattern 
one could use as a motif for craft or- 
namentation. It might be a still back- 
water on the same brook with back- 
swimmers or whirligig beetles disport- 
ing there. It might be a planet in the 
evening sky, or the shape of some 
curious clouds that rise on a warm 
afternoon. Is there any end to these 
events of interest that are occuring in 
the out-of-doors? 

A second bulletin board, frequently 
changed too, could display pictures 
gleaned from fine photographs in 
magazines these days. Such a file could 
be assembled all during the year. It 
might contain pictures of birds, in- 
sects, clouds, silhouettes of the com- 
mon hawks, treasures of the tidepools, 
animal pictures, maps and _ geologic 
diagrams. All these pictures speak for 
themselves. What is more they stimu- 
late campers to talk about matters that 
lead them directly back to the camp 
environment. The third bulletin board 
is of course the questioning one, first 
described. 

Nature Study is an attitude of mind. 
It is open-mindedness. It is curiosity, 
intelligently channelled into careful ob- 
servation. It is leisure, well spent in 
watching and listening. It is the gate. 
way to a world that may give us a 
perspective upon our own troubled one. 
It is a freedom we once possessed, 
which is childhood’s birthright. Let us 


endeavor to restore it to them! 
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(Continued from page 19) 
worth and dignity of all people re- 
gardless of their race, creed, or na- 
tional background. 

Youngsters learn best by doing. Give 
them opportunities to learn songs, 
dances, games, and ciafts from other 
lands. Let them experiment with 
foreign dishes, cooked over an open 
fire. Suggest an International Fiesta, 
Folk Dance Festival, or Olympic Day. 
Let each group participate as another 
country. Be sure that there are plenty 
of helps available to them in develop- 
ing their plans—staff, books, pamph- 
lets, and so forth. As they enjoy the 
activities help them gain an_ under- 
standing of the universality of the ac- 
tivities and an appreciation and re- 
spect for the differences that exist. 

Hiking is an ever-popular camp ac- 
tivity. Why not try the Swedish sport 
of orienteering* this summer? It is the 
term used to describe hiking with 
compass and map under varying con- 
ditions and solving different problems 
in unfamiliar territory. There are 2,- 
000 orienteering clubs in Sweden with 
well over 35,000 members who par- 
ticipate in local and national contests. 
Similar contests are held in_ other 
Scandinavian countries and this type of 
cross-country hiking has already gain- 
ed great popularity in many European 
countries. The sport has also found 
many enthusiasts in the United States. 
It is an ideal activity for older camp- 
ers who want to try something new, 
different and challenging. 

Encourage overnight trips away 
from camp, outpost units or pioneer 
groups. Hold Campcrafter’s tourna- 
ments to help campers improve their 
basic camping skills. Let them plan, 
build and develop their own primitive 
campsites. Such an experience permits 
them to utilize their knowledge; far 
more important, it enables them to 
learn to work with others for a com- 
mon purpose. They will acquire con- 
fidence, gain in self-reliance, become 
more resourceful and increase their 
ability to adapt to various situations. 
They will discover the fun and -ease 
of living simply and in harmony with 
the beauty and wonders of the out-of- 
doors. They will grow in their appre- 
ciation of the worth of every indi- 
vidual. They will come to recognize 
more clearly the priceless heritage they 
share with campers all over the world. 
Such can be the values of an interna- 
tional camp at home. 

*For information write the Silva Com- 


pass Company, La Porte, Ind. 
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Solves Your Drainage Problems! 


ORANGEBURG 


Pipe and Fittings 
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Come See 
Us At The 
Convention 
Booth No. 254 














Let America’s modern pipe solve your drainage problems. . . 
and save you money, too. Non-metallic, ORANGEBURG is tough, 
strong, resilient — lasts a lifetime. Resists acids, alkalies, tem- 
perature changes, soil settlements. Faster, more economical in- 
stallation keeps costs down . . . because ORANGEBURG’s long- 
light-weight lengths are easier to install. Can be readily cut on 


the job with an ordinary coarse-tooth saw. 





ORANGEBURG ROOT-PROOF PIPE. Taperweld Couplings require 
no cement, calking or compounds . . . stay permanently watertight and 
root-proof. Complete line of fittings simplify installation. Use ORANGE- 
BURG Root-Proof Pipe for: Connection pipe to sewers and septic tanks; 
conductor pipe from downspouts; all underground non-pressure uses. 














ORANGEBURG PERFORATED PIPE. Snap Couplings keep pipe 
permanently aligned . . . keep out overburden. Comes in 8-foot lengths 
with two rows of perforations that assure uniform seepage. Use 
ORANGEBURG Perforated Pipe for: Septic tank disposal fields; drain- 
ing wet spots in athletic fields, lawns, parking lots, etc.; foundation 
footing drains. 











TE 


For complete catalog and name of nearest ORANGEBURG dealer, write 
Dept. C., Orangeburg Manufacturing Co., Inc., Orangeburg, New York. 
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for everyone 
regardless of age or aptitude! 





A wide variety of metal craft projects is 
possible with the easy instructions, and 
simple, inexpensive tools and materials 
which we furnish. This enables you to 
interest and instruct youngsters of a broad 
range of ages and aptitudes. Moreover 
we've worked out these crafting supplies 
so that the rankest beginner can achieve 
satisfying results with them... yet they do 
not fail to challenge the creative ability 
of the most talented craft worker. 


SAFE-T-ETCH 


a terrific benefit in group work! 


SAFE-T-ETCH, our new non-acid etching 
compound is everywhere proving enor- 
mously popular with craft instructors be- 
cause it removes the old dangers and 
hazards of etching with acid. As for our 
Super-Brite MIRROR-Finish Aluminum, 
and other specially-prepared craft metals 
—they’ve become the standard among 
amateurs and professionals alike. May we 
send you our descriptive literature and 
price list? No obligation—just drop us a 
postcard. 

WHIRLAWAY—a clever, new, 

easy-to-do craft! Here's one of 
the cleverest and most colorful 
crafts on the market 
today! Even the most 
inexperienced young- 
ster finds it fascinat- 
ing. Look into it. A 
postcard request 
brings you descriptive 
literature and prices. 





“HEADQUARTERS FOR THE NATION'S 
FINEST CRAFT METALS SINCE 1935" 


i; | METAL GOODS CORPORATION 


CRAFT DiviISsi 


METAL GOODS CORPORATION 
618 ROSEDALE AVE. 
ST. LOUIS 12, MO. 
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Nominations Made for National 


ACA Election of Officers 


The National ACA Nominating 
Committee, consisting of T. R. Alexan- 
der, chairman, Waldo Stone, Josephine 
Chrenko, Herbert Sweet, Mrs. M. Wil- 
liams, Hubert Manire, James Flanders 
and John Banghart, has submitted the 
following names to be voted on by 
ACA members. Mail ballots, which 
must be returned by January 25, have 
been sent to all Association members. 


For President-elect 
Theodore Cavins, of Lake Forest, Ill., 


is the Director of Camp Mishawaka, a 
Minnesota private camp for boys es- 
tablished in 1910. During the school 
year he serves as Admissions Counselor 
at Lake Forest College, a co-educa- 
tional, liberal arts, church-related col- 
lege of 700 students. 





Ted Cavins 





Ted graduated from the University 
of Illinois in 1926 with a B.S. in Edu- 
cation and received an M.A. in Eng- 
lish in 1932. The Cavins family in- 
cludes a son who is a sophomore at 
DePauw University and a daughter 
in her second year in high school. 

An active member of the Chicago 
Section of the American Camping As- 
sociation since 1941, Ted has served 
as program chairman, vice president 
and president (1949-1951) and is 
Chairman of the Standards Committee 
at the present time. Nationally, he was 
Program Chairman for the ACA Con- 
vention in Chicago in 1952, Chairman 
of the Finance Committee in 1948 and 
Co-Director of the 1953 Bradford 
Woods Workshop on Standards. 


Stanley J. Michaels, owner and direc- 
tor of Camp Nahelu, a private camp 
for boys and girls located in Michigan, 
has been connected with camping for 
25 years as a camper, counselor, swim- 


ming director, head counselor and di- 
rector. 

Stan is the immediate past-president 
of the Michigan Camping Association, 
having held the offices of President, 
Vice President, Chairman of Program 
and Public Relations Committees. He 
is Chairman of the National ACA 
Committee on Standards, which spon- 
sored the Bradford Woods Workshop, 
member of the Board of Directors and 
Chairman of ACA Region III, com- 
prising Ohio, Indiana, Kentucky and 
Michigan. 

In addition to his own camp activity 
and ACA, Stan serves as a member of 
the Advisory Board of the Girl Scouts 
of Detroit, and on the Board of D1- 
rectors of the Detroit Fresh Air So- 
ciety, a Red Feather agency operating 
Camp Tamarack and Fresh Air Camp. 

Mrs. Elsie Michaels, Stan’s wife, is 








% 


Stan Michaels 


Co-Director of Nahelu, and they have 
one son, Stuart, aged 114, and a daugh- 
ter, Sarah Ann, nine weeks old. 


For Vice President 


Chauncey G. Paxson is the owner 
and director of Camp Pocono, a wood- 
craft camp for boys located in Penn- 
sylvania. He has operated the camp 
since 1920. 

A former president of the Eastern 
Pennsylvania Section of the ACA, 
Chauncey now serves as a member of 
the Section’s executive board. He has 
also served on the convention com- 
mittee for the Philadelphia Regional 
Convention in 1953, chaired the panel 
on Inter-cultural Camping at that con- 
vention, and is chairman of the ACA 
national committee on Inter-cultural 
Camping. 


Chauncey is also active in commu- 
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PIER WATERFRONT 
ACCESSORIES EQUIPMENT 


Staudard Steel 
PRODUCTS MFG. COMPANY 


America’s Foremost Manufacturer of All-Steel Sectional 
Piers is proud to make the following announcements 





® Opening in January of Eastern Sales Division at 


9-11 Bennett Road 
Englewood, New Jersey 
ENglewood 4-8819 


® Introduction of attractive new designs for 1904 of the 
STANDARD STEEL Pier with added emphasis on 
safety features, economy and durability 


We cordially invite you to see our displays at 


Showroom at BOOTHS 206 & 207 Showroom at 
Eastern Sales Offi . ° E tive Offi 
Sas Sane: ed ACA National Convention 2836 South 16th St. 
Englewood, N. J. Hotel Statler Milwaukee 15, Wisconsin 
PIERS DOCKS 











mer PROTECT your CAMPERS 


Se LET US PAY THE MEDICAL 
* BILLS FOR GO@? CAMPERS 


iy A streamlined service designed for 
! mA, your camp from wide experience. 


ue ree COUFLEOUS attention given all x. 


arrangements and claims. 
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Member ACA. 
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WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE Z, INDIANA 
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THIS 1S YOU-ready to take 
off for the BIG 1954 ACA 


National Convention 
in New York 
Feb. 3 to 6 


















.. And these are the ” 
Trains, buses, and planes, ACY ) as” 


ready to zip you fo the 
Convention, either 


inexpensively or 
luxuriously, as 
you choose... his is famed Hotel Statler, 
| one of the nations finest, 
and headquarters for 
the ACA 1954 


Convention... 


<5 These are the 


outstanding featured 
speakers, who will 


Stimulate you with new 
ideas for ever 
better camping 
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These are the 
Small group , give- 
















/ where you'll add to 
your first hand 
Know-how of 
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These are some 
of the “extra-plus” 


education, entertainment 








New YorK offers you 


THE DATE'S / 


iH] ign 
— FEB. 3t06 -195 
and the place 


THESE ARE 





















































































































HOTEL STATLER SEND 
32%° Street YOUR 
and 7™Ave. / REGISTRATION 

NEW YorK.W.Y./ NOW: 





NEW YORK SECTION | 
AMER.CAMPING ASSN. | 


342 MADISON AVE,NY.C. | 
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AT YOUR WATERFRONT 
TAKE NO CHANCES! 
Protect your campers from 


DROWNING 
HEART ATTACK .. . 


You now have available at low cost a 


dramatic, effective insurance in the 


STEPHENSON 
RESUSCITATOR 





See us at Booth No. 302 


Write To-day! 








RED BANK NEW SERSEV 


| 


STEPHENSON —— ORATION 











We Build 
Permanent Camp Libraries 


Wholesale used books, teacher selected, 
in very good condition. 


List your general wants. 


All Books 25¢ each! 
Write to 


BONMARK BOOKS 


Box 167 Levittown, New York 











FOLKWAYS RECORDS 


World’s leading producer of AUTHEN- 
TIC folk music on RECORDS including 
THE ETHNIC FOLKWAYS LIBRARY 
which contains an unusual selection of 
the music of over 100 cultures: re- 
corded on location by native orchestras 
and vocal groups; each Long Play Rec- 
ord is accompanied by extensive notes 
by famous collectors and recognized 
authorities ... 

And the famous SONGS TO CROW 
ON series for children. ANTHOLOGY 
OF JAZZ and AMERICAN FOLK MUSIC, 
INTERNATIONAL. SCIENCE AND LIT- 
ERATURE SERIES. 

Many of the issues are original re- 
cordings on HIGH FIDELITY—40-138,000 
cycles. ALL FOLKWAYS RECORDS are 
guaranteed for quality of reproduction 
and content. 


For complete catalogue write to: 
FOLKWAYS RECORDS & SERVICE CORP. 
117 W. 46th St., New York 36, N. Y. 
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nity affairs. He is a member of the 
executive committee of the U. S. Com- 
mittee for the United Nations Inter- 
national Children’s Emergency Fund, 
serves on the executive committee of 
the Friends Committee on Education, 
a special committee sponsoring inter- 
national student seminars of the Amer- 








Chauncey G. Paxson 


ican Friends Service Committee, and is 
a board member of the Mental Health 
Association for southeastern Pennsy]l- 
vania. 

In addition to his activities at Camp 
Pocono during the season, Chauncey 
has camped in many states across the 


U. S. A. and Canada. 


Fred V. Rogers since 1942 has been 
Managing Director of the Lake Hu- 
bert, Minnesota, Camps, an association 
that operates seven private camps for 
boys and girls, ages 8 through 20. 

Fred is Past-President of the Minne- 
sota Section of the American Camping 
Association and served as Chairman of 


Fred Rogers 


Exhibits for the 1942 National and 
1947 Regional ACA Conventions in 
Minneapolis. He is a member of the 
National Convention Committee and 
of the Private Camps Committee of 
ACA. 


His many community activities in- 








SPECIAL 
BUTTERFLY 
MOUNTING 
KIT 





offered to the public for the first time 
at a very special price. You get 10 trop- 
ical Butterflies, one 4 by 12” spreading 
board, 50 insect pins, 50 glass-headed 
pins, 2 glass strips used in mounting, 
one pair of forceps, relaxing jar for 
softening dried butterflies, one Riker 
display mount, paper strips for pinning 
down wings, and a tree instruction 
leaflet in picture form. All the material 
you need to start a Butterfly Collection. 
ALL THIS FOR ONLY $2.95 plus 25c for 
postage and insurance. 

TROPICAL BUTTERFLY SETS FROM 
ALL OVER THE WORLD FOR ONLY 
$1.00 Per Set—Each Set IS DIFFERENT. 
FORMOSA—10 Butterflies including Pa- 

pilio cloanthus. 
FORMOSA—10 Butterflies including Pa- 
pilio thaiwanus. 


aie different Papilios for only 


SOUTH AMERICA — Morpho Menelause 
all blue, large only $1.00 each. 
SOUTH AMERICA — Morpho Aega, bril- 

liant blue per pair only $1.00. 


MEXICO—10 Butterflies including Papi- 
lio Philolaus. 


BRAZIL—10 Butterflies including Papi- 
lio Polydamas. 


INDIA—10 Butterflies including Papilio 
Paris. 


INDIA—5 different and showy Papilios. 
oo different and showy Papi- 
ios. 
SOUTH AMERICA—SHOWY MOTHS 
SPECIAL WHILE THEY LAST 


No. each 
1402—Eupacardia calleta ....... only 50c 
1406—Actias luna 

V.Truncatipennis ........ only 50c 
1527—Citheronia splendens .... only 35c 
1533—Eacles imperialis 

IN no 5.45 45.0 ow wwwds only 50c 


1400—Rotchilda Jorulla ........ only 35c 


32—10 LARGE AND SHOWY SATURN- 
IDAE MOTHS, including the above 
named for only $3.00. 


GIANT ATLAS MOTH IN PAPERS 


(Unmounted) ........... only $1.50 
BUTTERFLY NYLON NET— 
ee” I ion ke evens: only $2.00 


ENTOMOLOGICAL SUPPLIES— 
Riker Mounts, Insect Pins, etc. 


Very beautiful and colorful selection of 
butterflies mounted for Art Work, wings 
open only $2.00 per dozen. On orders of 
$2.00 or less, please enclose 15c extra 
tor postage and insurance. 


MANY BARGAINS—PRICE LIST FREE 
BUTTERFLY ART JEWELRY, INC. 


Dept. C 
289 East 98th St. Brooklyn 12, N. Y. 











PICTURE POST CARDS 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


More Camps than ever know that Picture 
Post Cards play a vital role in Camp 
Publicity. No other medium attracts such warm 
personal interest. 
FOR PUBLICITY! FOR PROFIT! 
Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N.Y. 











clude the annual Red Cross Roll Call, 
YMCA, PTA, Community Fund, Civic 
Association, and the Governor’s Ad- 
visory Council on Youth. The Rogers 
family includes three sons—ages 9, 12 
and 16—and Fred admits “they are all 
better campers than their father.” 


For Treasurer 


Leslie W. Lyon is Co-Founder and 
Co-Director of Minnewonka Lodge, a 
private camp for girls, established at 
Three Lakes, Wisconsin, in 1921. 

Until retirement last year, Les was a 
teacher of Physics at Soldan-Blewett 
High School, St. Louis (1915-1952), 
and Program Administrator (1925- 
1952). He is a member of the Board 
of Trustees of Monticello College, and 
a contributor to several magazines 
with articles on education and camp- 
ing. 

An active member of ACA since 
1924, the St. Louis Section elected Les 
their President for two terms of office 
and he has served as Section Treasurer 
since 1948. Nationally, he is a former 
member of the ACA Finance Com- 
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Les Lyon 


mittee and of the St. Louis 1939 and 
1950 National ACA Convention Com- 
miuttees. 


James H. Pless, of Augusta, Georgia, 
first ACA activity began in 1940 as a 
member of the Southeastern Section. 
He was a member of the founding 
group and first Treasurer of the Ten- 
nessee Valley Section, and when the 
new Virginia Section was organized 
he became its first President. 

Jimmy was Director of Camp Ora- 
pax and Camp Richmond of the Rich- 





Jimmy Pless 


mond, Virginia YMCA from 1948 to 
1953 and has just been named As- 
sociate General Secretary of the YMCA 
at Augusta, where he will direct and 
lead in the expansion program of 
Camp Herbert Maxwell, the Augusta 
YMCA Camp. 

In addition to ACA and YMCA ac- 
tivities, Jimmy was Secretary of the 
Group Work Division of the Rich- 
mond Area Community Council, a 
member of the Council's Camp Com- 
mittee and of the Area Group Work- 
ers’ Association. 








jon REAL ORANGE DRINKS 


simply add water—Nedlog PURE Fruit 
Concentrate gives young campers plenty 
of energy all day long. Rich, fresh orange 
flavor—just right with meals or between 


120 Servings from 1 Gallon of Concentrate 
For lower cost per serving—and higher 
nutritional value—serve REAL Orange 
Drink, prepared with Nedlog PURE 
Fruit Concentrate. Easy to prepare— 


meals. 


Booth 265, ACA Convention, Hotel Statler, N. Y., Feb. 2-6 


WRITE TODAY 
Dept. CM 


3224 North Elston Avenue e 
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the NEDLOG Company 


Chicago 18, Illinois 
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High Quality 





‘Attractive, 
Accurate 


Art Work : 





Your Name in — 
Distinctive 
-VELVA-SHEEN | 
Embossed 
Process 


















SWEAT SHIRTS 
JACKETS 
PENNANTS 
EMBLEMS 


ARM BANDS 


+ 





















WRITE NOW — 
or full information, prices, and 
ree sample emblem. 


ELVA-SHEEN 


MANUFACTURING COMPANY 
CINCINNATI 14, OHIO 
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DOING BUSINESS WITH 
AMERICAN 


Since 1911 the finest Park, Playground 
and Swimming Pool Equipment built, 
unsurpassed in strength, durability and 
safety, and backed by /ifetime guarantee 
against defective materials and construc- 
tion... low, nationally advertised prices 
which today average but little above pre- 
war 1941 ... highly personalized service 
on both your problems and orders... 
prompt, friendly adjustments to your 
complete satisfaction . . . these are just 
a few of many reasons we believe you'll 
enjoy doing business with AMERICAN. 





American 
Approved 
Heavy Duty 
Streamlined 


Park Bench 
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: 7 American Approved 
" o Steel Bicycle Rack 





An American DeLuxe Combination Unit 





ERT as 


Official Regulation One-Meter Unit 


“<< WRITE FOR LITERATURE 


AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA U.S.A. 


WORLD'S LARGEST MANUFACTURERS OF FINE 
PLAYGROUND & SWIMMING POOL EQUIPMENT 
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Chairman Reports on ACA Workshop 
On Implementing Camping Standards 


By Stantrey J. MIcHAELs, 
Chairman, Standards Committee 


“Boy — what you missed” is the 
exclamation directed by 48 voices to 
the 17 Sections of ACA that did not 
send a representative to the Standards 
Workshop at Bradford. Woods, In- 
diana—November 4-7, 1953. 

“Every phase of the Workshop was 
unusually fine from beginning to end,” 
said Syd Geal, Chairman of Standards, 
Michigan Section. “Who would have 
imagined the total response could be 
so unanimous,” exclaimed Ruth Beck- 
er, St. Louis Section. “Best planned 
Workshop I have ever attended,” add 
ed “Curly” Zion, Wisconsin. Milt 
Goldberg, Southern California, sum- 
med up the thoughts of many, when 
he said, “This Workshop and its ac- 
complishments are a major milestone 
in the successful future of ACA.” And 
so it resounded at the final session of 
the Workshop in the freshly finished 
conference center of Indiana Univer- 
sity. 

There is so much to tell that only 
the brief highlights can be mentioned 
here. Of the 44 Sections of ACA in- 
vited, 27 Sections, representing 83°/ 
or 4,000 ACA members, were in at- 
tendance. President “Kit” Hammett 
and all the officers of the American 
Camping Association, in addition to a 
national representative of the Boy 
Scouts, Girl Scouts, Camp Fire Girls, 
YMCA and the Salvation Army were 
present. Five of the seven Regional 
representatives to the ACA Board of 
Directors completed the Workshop 
family. 

The purpose of the Workshop was 
to seek and develop the best methods 
and procedures to Implement Camping 
Standards. To accomplish this aim the 
participants were divided into three 
groups according to their experience in 
the use of the Report of Practices form 
and camp visitation procedures. 

The first day was spent in surveying 
the work and accomplishments of the 
ACA Sections to date, and familiariza- 
tion with the brochure compiled by the 
ACA Standards Committee, “Steps of 
Procedure to the Implementation of 


Camping Standards.” By the second 


day, the group felt there was need for 
further refinement of the present forms 
and that a clearer interpretation of 
these forms was necessary to make a 
better working instrument. 


Task Groups Named 

Several task forces were then set up 
within each group to give careful and 
detailed consideration to the following: 

1. Review the Report of Practices 
form. 

2. Review the Scoring Key and its 
correlation to the Report of Practices 
form. 

3. Consider whether there should be 
some mandatory Standards for ACA 
Camp membership eligibility. 

4. Define full camp membership and 
provisional camp membership eligibility 
in ACA. 

>. A long range study—aimed to- 
ward a revision of the present Stand. 
ards where necessary. 

It was at this point that the entire 
group began to look at the job for 
the good of all camps and Sections 
and placed secondary their special 
standards, interests, opinions and prob. 
lems. If only the entire ACA member 
ship could have shared the feeling and 
strength that developed from __ this 
“meeting of the minds!” The Hercu- 
lean job kept ACA’ers concentrating 
for the next two days working at top 
speed until late in the evening with 
only time out for meals. 


Workshop Results 

A much more complete recording 
of new and improved steps of pro- 
cedures, recommendations, the new 
Report of Practices form, the new 
Scoring Key, etc. will be ready by the 
first of the year. However, some of the 
conclusions and recommendations 
upon by the Workshop group are 
these: 

1. That the ACA Implementation of 
Standards sound and 
should be supported; 

2. That the Report of Practices form 
and Scoring Key, as revised, are the 
best instruments that can be devised at 
this time for the implementation of 
camp standards. 

3. That at this time there should be 


no selection of required or mandatory 


program 1s 
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ACA NEWS 


standards for Camp membership eligi- 
bility, but that the ACA _ standards 
committee should make an intensive 
study regarding this for future con- 
sideration. 

4. That a camp visitation must be 
made to determine camp membership 
in ACA. 

5. That, as of January 1, 1955, there 
shall be two categories of camp mem- 
berships: (1) Full camp membership, 
which carries the right to use the ACA 
seal on camp literature and letterheads, 
(2) Provisional membership, which 
does not permit use of the ACA seal, 
nor allow the camp to be listed in the 
Directory of ACA member camps. 
(The 1954 ACA Directory excepted.) 
A special plan is being developed to 
help Sections that will not have been 
able to visit all of their camps by 
January 1, 1955, 

6. That the ACA Standards Com. 
mittee arrange to conduct a long-range 
study of the ACA Standards, with a 
view to possible deletions, additions or 
in that may be needed as deter- 
mined by actual experience in the next 
two years. 

7. That problems of correlation be- 
tween ACA Camp Standards and 
Standards of National Youth Agencies 
be review by a joint committee of the 
National Youth Agencies and _ the 
ACA Standards Committee. 

8. That the regular Report of Prac- 
tices form and the Scoring Key be 
used for camps having specialized pro- 
grams; using only those areas of the 
form pertaining to the camp until 
further action is taken by ACA. 

9. That the Western Pennsylvania 
Section be responsible for assembling 
a brochure on Public Relations related 
to Camp Standards based upon their 
own experience and further research. 

10. That a concordance of the best 
camp practices and reasons for them, 
be prepared. This manual will clarify, 
define, and more clearly interpret 
standards and good camping practices. 

The Standards Workshop concluded 
Saturday noon, November 7th with a 
presentation of a gavel shaped in the 
form of the ACA acorn to Bob Tully 
who received it for Bradford Woods 
and Indiana University. (In addition 
to being a member of the ACA Stand- 
ards Committee and a Workshop 
Group Leader, Bob is resident director 
at Bradford Woods.) Art Lusty was 


program co-ordinator for the Work- 
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cellular plastic flutter board 


water worden 


* Lightweight — weighs only 12 ounces 





* Buoyant — supports 150 Ibs. in water 





water 


* Self-maintaining — needs no paint or 
refinishing 


ae 
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7 oo : *% Safe — soft surface prevents injuries 










io The Water Wonder, a new flutter board 
: A of cellular plastic, the most buoyant ma- 
terial ever made, is ready for your °54 
Pht camp buying. 
_— Molded in one unit, the Water Wonder 
pen will not break, absorb water or deterio- 
| rate in any way. Its soft resilient surface 
reduces noise and clatter and eliminates 
danger of injury to other swimmers. 
Measuring 12” x 22" x 1%", Water Won- 
der also serves as a jr. size surf-board for 
— children up to 125 ibs. 
wo ~The Water Wonder comes in blue and 
oe : red at a bulk price of $4.95 for minimum 
order of 6. 
Write today for further information on 
Spongex cellular 
plastic products. 


ANOTHER 


SPONGEX 


PRODUCT 





THE SPONGE RUBBER PRODUCTS COMPANY 


47 Derby Place, Shelton, Connecticut 








COLONIAL BEEF 


Ready- Cut Meats 
SAVE TIME » SAVE LABOR - SAVE MONEY 


ORDER THROUGH YOUR 
LOCAL DISTRIBUTOR 
3 
SEND FOR ILLUSTRATED 
PRICE LIST No. 103 






SS 


OPEN THE BOX 


Colonial Beef Co. m2" 





PUT ON THE FIRE READY TOSERVE 
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NOW! YOU CAN SHOW YOUR CAMPERS 


THE WORLD'S FINEST FEATURE FILMS 


16mm Sound 


From the studios of 


UNIVERSAL-INTERNATIONAL 
J. ARTHUR RANK 


More than 300 entertainment treats available. 


Great stories! Most popular stars! 


Examples: FRANCIS GOES TO WEST POINT 


with Donald O’Connor - Lori Nelson 


CHRISTOPHER COLUMBUS 


with Fredric March - Florence Eldredge 


BEND OF THE RIVER 


with James Stewart - Julia Adams 


TOMAHAWK 


with Van Heflin - Yvonne DeCarlo 


Write for our FREE deluxe, profusely illustrated catalog. 





Camp Dept. 


605 W. Washington Blvd. 
Chicago 6, Ill. 


287 Techwood Drive NW 
Atlanta, Georgia 


105 East 106th St. 
New York 29, N. Y. 


2227 Bryan St. 
Dallas, Texas 


5023 N.E. Sandy Bivd. 
Portland 13, Oregon 


7356 Melrose Ave. 
Los Angeles 46, Calif. 
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ACA NEWS 


shop and added light entertainment 
between rounds. The final action of the 
Workshop was a heartwarming vote 
of confidence and thanks to the Stand- 
ards Committee. The entire Workshop 
was planned by the ACA Standards 
Committee consisting of the following 
members: Mrs. William Becker, Theo- 
dore Cavins (Co-chairman of the 
Workshop), Mary Julia Denton, Syd- 
ney Geal, Gerard Harrison (Ex-of- 
ficio), Wilbur Joseph, Hugh Ransom 
(Ex-ofhicio), Robert Tully, and Stanley 
Michaels (Chairman of the Workshop 
and the ACA Standards Committee.) 





Seminar Groups to Meet 
During ACA Convention 


Because of the tremendous interest 
and concern shown by camping peo- 
ple all over the country with the prob- 
lems affecting camp staffs, Dr. Arthur 
W. Selverstone, co-chairman of the 
ACA National Convention Program 
Committee, has announced that the 
committee is setting up a series of 
working seminars to tackle those prob- 
lems at the Convention. It is the hope 
of the committee that the seminar 
groups will highlight the problems 
and then report tentative solutions and 
plans for continued work throughout 
the year. 

Seminar I, on_ standards, 
and selection of staff, will be held on 
Thursday afternoon, February 4. Sem- 
inar II, dealing with staff training by 
colleges and camps, will be held on 
Friday morning, February 5. Seminar 
III, on personnel practices and morale, 
is scheduled for Friday afternoon, and 
Seminar IV, covering supervision and 
evaluation, will: be held on Saturday 
afternoon, February 6. 
extended to all 


SOUTrCeS 


An invitation 1s 
those camping people who are concern- 
ed with the problem in any of the four 
aspects to join the appropriate seminar 
group. If you are planning to take 
part in this important work, please 
write to the General Chairman of Sem- 
inars, Dr. Marvin Rife, Director of 
Camping, Herald Tribune Fresh: Air 
Fund, New York City, and tell him to 
reserve elbow room for you at the 
work table. 

Be sure to send your reservations in 
for the seminars and the entire con- 
vention. Details of the convention pro- 
gram will be found on pages 15-17 of 
this issue. 
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Data Given on ACA Study of 


Camp Costs and Operations 


Dr. NorMan P. MILLER 
Chairman, Studies and 
Research Committee 


The American Camping Association 
has for some time felt the need for 
accumulating data on certain phases 
of camp operation that would assist 
camp directors in the solution of some 
of the problems relating to manage- 
ment. 

In the long history of camping the 
amount of literature devoted to prob- 
lems of this type remains quite small. 
There is a real dearth of information 
on how to organize, how to pre-set 
costs, and the like. Volumes of infor- 
mation are available from any number 
of sources on how to operate grocery 
stores, or dig oil wells, or make money 
in selling. Long lists of operating pro- 
cedures tell the businessman how to 
buy, stock, display, advertise and sell 
his merchandise . . . everything except 
where to bank his profits. But for 
some reason, this kind of helpful ser- 
vice has not been extended to camp 
management. 

Yet, the need for such information 
in the field of camping is just as vital 
as for any other business. Camping 1s 
“educational” but this does not infer 
that it should be operated in an un- 
businesslike manner. In times of rising 
costs and fixed or reduced budgets the 
increasing importance of these matters 
is obvious. To some it makes the dif- 
ference between profit or loss, to others 
the difference between meeting or ex- 
ceeding a budget. And in the final anal- 
ysis camping itself is affected. When a 
private camp fails we all lose some- 
thing . . . the individual a chance for 
service and security, the profession a 
fellow worker and supporter, and youth 
another opportunity for camping ex- 
perience. In this sense we all share a 
common concern for successful opera- 
tion based on sound business methods. 

In approaching this problem, the 
Studies and Research Committee un- 
dertook last year the important first 
step of securing data on existing prac- 
tices and operations by means of a 
national survey. Requiring a year for 
completion, this study explored the 
operational costs and organizational 
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structure of individual camps through- 
out the country. 

Higham, Neilson, Whitridge and 
Reid Inc., one of the nation’s leaders 
in the field of school and camp in- 
surance, contributed the use of their 
research and statistical departments in 
the tabulation and analysis of returns 
as a service to the people in camping 
throughout the country. 

In announcing the completion of 
this preliminary study, the Studies and 
Research Committee wish to report 
that questionnaires were received from 
over 1,000 camps covering all of the 
48 states. This representative data from 
a wide cross-section of camps gives a 
picture of “what is being done today” 
in both organizational and _ private 
groups . both day and resident 
camps. Some of the data is similar to 
that contained in the Lilly Census 
Study “Camping at the Mid-Century.” 
This was done deliberately as a follow- 
up and to further validate the original 
study. Included in this group are fig- 
ures relating to numbers and sizes of 
camps, medians on numbers of paid 
counselors, and the like. 


New Data Available 


However, much of the data has 
never been available before on a _na- 
tional: scale and can serve as a guide 
to further study and evaluation of 
camp policy and operating procedures. 
One section of the survey breaks down 
sources of income for both private and 
organizational camps and day and resi- 
dent camps within each group. Pre- 
liminary analysis reveals that private 
camps depend almost entirely upon tu1- 
tion and fees for their income. Only a 
very small percent of income is gained 
from other sources. Practically no pri- 
vate camp income is obtained through 
donations and contributions. 

Classifications of all major camp ex- 
penses are detailed. Counselor fees, 
non-counselor fees, food, rent, taxes, 
insurance, maintenance and_ physical 
improvement costs are given in terms 
of dollars and percent of income or 
total expenses. 

Kinds of sleeping quarters, total 
acreage used, numbers and types of 
vehicles operated, and camp activities 


and their costs are listed. The number 
of camps which made profits during 
the past season is shown, as is the 
number which suffered financial loss. 

The survey findings are in the 
process of being completely analyzed 
and specifications will appear in the 
near future as articles in CAMPING 
Macazine. Mr. G. Kingman Reid, 
President of H.N.W.&R., has indicated 
that final copies of the survey report 
will be available at a later date from 
the H.N.W.&R. home office, 50 Con- 
gress Street, Boston, Mass. Meanwhile, 
any questions relating to the study and 
findings can be directed to the Studies 
and Research Committee. 


Sections Report On 
Current Activities 


REGION I 

New England Section held its an- 
nual Fall Conference at the Hotel Stat- 
ler, Boston on November 14th. A full 
and beneficial program for the entire 
day was planned for members and 
guests. 

At one of the main sessions Cath- 
erine Hammett, ACA President, spoke 
on “Regearing Program for the Fu- 
ture.’ Discussion groups covered such 
topics as “The Implementation of 
Camp Standards,” “Personnel Place- 
ments,” “Counselor in Training Pro- 
gram” and “Public School Camping.” 
There were also special meetings for 
day camp directors and camp counse- 
lors. 

Luncheon speaker was Dr. Louise 
Bates Ames, Research Director of the 
Gesell Institute of Child Development, 
Yale University. A panel composed of 
Frank Poland, Emily Welch, Kenneth 
Webb, Mrs. Carol Hulbert, Orville H. 
Emmons, and led by Mrs. Hattie 
Smith, discussed “Values of Camp- 
ing. 


REGION II 


Eastern Pennsylvania Section met 
on November 19th at the YM and 
YWHA in Philadelphia. A general 
business meeting was held first with 
reports given by Legislative, Health, 
Standards and Membership Commit- 
tees. 

New Jersey Section held its De- 
cember 10th meeting at the Orange 
YMCA. H. R. R. Nicholas, N. J. State 
Board of Health, spoke to the Section 
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Now! A New, Sturdier 
TRAMPOLINE * 


Completely Streamlined by 


The NISSEN 
“HIDDEN HINGE ’”’ 


Another Nissen “First” by the “First Name in Trampolining.” 
Nissen’s Hidden Hinge creates the smooth Uni-Tube frame, 
entirely free of upthrust hinges or projections. This new 
Model 77 permits frame pads to fold flush with frame. 
No bunching or pinching. 






All Flash- 
fold Features 


*Reg. U.S. Pat. Off. 
WRITE FOR FREE LITERATURE 


NISSEN TRAMPOLINE 


200 A Avenue NW 
Cedar Rapids, lowa 
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Shipped in sections, with doors and windows installed—easy to erect. White 
cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked 
. windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 


Smooth and Flush Easy 
Interior e to Maintain 


Rustic and Rugged 
Exterior 3 
Flexible, Permitting Ready Expansion 


UNIVERSAL HOMES & WOOD PRODUCTS, INC. 


Successors to 
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on “Does Your Camp Measure Up to 
the State and ACA Health Require- 
ments?” 

Virginia Section held its annual 
meeting at Camp Richmond on No- 
vember 21] and 22. Outgoing President 
James Pless, former Boys Work Secre- 
tary of the Richmond YMCA, was 
honored for his capable leadership in 
organizing and developing the Section. 
He is now serving as Associate Secre- 
tary of the Augusta, Ga., YMCA. 

The meeting included two intensive 
sessions on reviewing findings at the 
Bradford Woods Standards Workshop 
led by Herb Weisberger, Standards 
Chairman and delegate to the confer- 
ence. This was followed by a session 
on community and camp projects on 
nature with available resources in Vir- 
ginia, led by Jack Perkins, Manager 
of the National Wildlife Sanctuary, 
Back Bay. In the evening, the group 
devoted one session to Counselor Selec- 
tion and Training, led by Bill Boyd, 
Executive Secretary, Norfolk Council 
of Social Agencies, and another ses- 
sion on Publicity and Public Relations, 
led by Curtis Brooks, of the Norfolk 
Chamber of Commerce. 

Lloyd H. Caster, Director of Camp- 
ing and Activities in Tidewater Coun- 
cil Boy Scouts, was installed as presi- 
dent of the Section. George Harris, 
Executive Director, Virginia Tide- 
water Area Girl Scouts is the new 
treasurer of the Section. 


Western Pennsylvania Section 
met on December 14 to hear a panel 
discussion on “School Camping—its 
philosophy, problems and effect on 
other types of camping.” James F. 
Gray and D. P. Jones, principals of 
schools in the Pittsburgh area partici- 
pated in the panel which was moderat- 
ed by Dr. Karl C. H. Oermann, chair- 
man of the Section’s school camping 


committee. 


REGION III 


Lake Erie Section heard a talk by 
ACA president Catherine T. Ham- 
mett at its opening meeting on No- 
vember 9. Miss Hammett spoke on 
“The Future of Camping in America.” 

Newly elected leaders of the Section 
include: Henry B. Ollendorff, presi- 
dent; Mrs. Miriam Friedman, vice- 
president; Mrs. Lolette Hanserd, sec- 
retary; C. Allard Hardy, treasurer; past 
president, R. Fox Smith; and members- 
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at-large, Margaret Walsh, Mrs. Mary 
Crawford, and James F. Whyte. 

The executive committee of Lake 
Erie Section has voted that the office 
and secretarial work for the Section 
will be done by Mrs. Lolette Hanserd, 
Associate Secretary of the Group Work 
Council and, with the consent of the 
Council, her ofhce will also serve as the 
Section office. 

Michigan Section’s schedule for 
coming meetings includes one on Janu- 
ary 16 at Camp Ohiyesa. Topic will 
be “Current Problems in Camping.” 
The February meeting will be held in 
Lansing and the March one in Detroit. 
The Section met on December 5 in 
Ann Arbor to elect officers and to hold 
workshop sessions on standards, camp 
budgets, counselors, and movies in 
camp. 

Michigan Section president, Ken 





Smith, reports that the Section’s mem- 
bers have voted to invite the ACA to 
Detroit for the association’s 1956 Na- 
tional Convention on January 30- 
February 3, and that the invitation has 
been accepted. 


REGION V 

Chicago Section’s December 12th 
meeting heard Mrs. Frank Sullivan 
of the Chicago Girl Scouts and Char- 
lotte Mendes, Director of Camp No- 
komis, lead discussions on “Around 
the Year With Your Camp.” The 
groups considered problems of camp 
facilities, staff, campers, parents, and 
boards in both agency and _ private 
camps. 

Wisconsin Section met on Decem- 
ber 4 at the YWCA, Racine, Wis. The 
general session began at 2 p.m. with a 
business meeting conducted by presi- 
dent John Broomell. Dr. Cameron 
Merdith, professor of psychology, 
Northwestern University spoke on 
“Psychological Needs of Campers.” 
Speakers at the dinner meeting were 
Prof. and Mrs. Joseph Soffen, who dis- 
cussed “How to Meet Campers’’ Needs 
Through Staff Training and Develop- 
ment.” 

Officers elected to serve the Section 
for this season are: president, John 
Broomell; vice-president, Wendall 
Schrader; secretary-treasurer, Verna 
Rosenthal; members-at-large, Jenny 
Lind, Alverna Coffey, Mrs. Edward 
Cantwell, Mrs. Frank DeSio, William 
Schumacher, Lloyd Shafer, Mrs. Robert 
Snaddon and Rev. George Pape. 
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© Brand New 


@ Genuine Melmac Heavy Duty 
Plasticware 


@ Practically Unbreakable 

© Safe in Automatic Dishwashers 
© Stacks Perfectly 

@ Serves a Complete Meal 


Reg. Price 







BELOW COST! 


ces, ENT 


FOOD 
SERVICE 
TRAY 


Official U.S. Armed Forces 
Mess Tray 





Built to rugged Federal Specification, this 
Food Service Tray is ideal for camp use. 
Will last indefinitely. Saves you many dol- 
lars on your usual cost for assorted dishes. 


Serves a complete meal. Add a cup and 
bowl from our regular plastic line for 
service to include beverage and soup. 


Size: 1034" x 13%” x 1V¥e” deep. Color: Birchwood. 


Reservations ac- 


SPECIAL PRICE cepted for Spring 
WHILE THEY O“off-51 200 shipment. Sample 
$24. doz. LAST doz. 2 Prepaid 2.00 


(refundable). 


REQUEST OUR CATALOG showing America’s finest lines 
of Food Service Equipment and Supplies at lowest prices. 


ADMIRAL Equipment Co. 


321 THIRD AVE. (Cor. 24th St.) 


NEW YORK 10, N.Y. 











So said a camp official who ordered 
eight Old Town canvas canoes after 
trying out other types. Another well- 
known camp executive wrote: “Old 
Towns purchased in 1934 are still 
in good condition, despite heavy 
duty in rugged country.” They know 
from experience that Old Town 
builds *em best—to last for years 
and years. 

You'll find Old Town your shrewd- 
est canoe investment too! They're 
tough, yet easy to handle; stable, 
steady and quiet; resilient, and 
above all, economical to maintain. 
Old Town has been the favorite for 
54 years. 





Place your order now! Make sure 
you have Old Towns for your camp 
season. 

We also build flat-bottom boats, 
sailboats, boats for use with out- 
board motors and skiffs for rowing 
and motor use. Our variety of 
models will meet your watercraft 
needs. 

Old Town quality accessories: Pad- 
dles, oars, slat back rests, mast 
seats, carrying yokes, cushions, etc. 


Write for Free Catalog. Address: 


OLD TOWN CANOE COMPANY 
181 Fourth St. Old Town, Maine 




























craft inventory CONTROL SHEETS 


FREE to CAMP DIRECTORS 


at the NATIONAL CONVENTION 
simulating CRAFTS for CAMPS display at, BOOTH 209 
if you MISS the NATIONAL CONVENTION 


you can obtain your FREE Inventory 
Control Sheet by writing to us. 





Once you see this useful new Inventory Control Sheet 
you'll want it. Keeps year to year inventory records at 
your finger tips. Always easy to use! Easy to read! 
Easy to file! 


Your CRAFT PROGRAMS are easy to plan 
when YOU consult our CATALOG 


Take advantage of our years of craft experience by consulting our catalog before planning your next 
season's activities. We have many new items that will help you make your craft programs even more 


exciting! 
Write for Your Free Catalog of Handicraft Supplies, Today. Or, Get Your Copy at the National Con- 
vention . . . Booth 209 


4705 Euclid Avenue 
a Cleveland 3, Ohio 


CLEVELAND CRAFTS CO 


Laughing een: ‘ 
WATER 


SPORTS 
EQUIPMENT 


There is no denying the importance of modern, safe and durable 
water sports equipment to the success of a camp operation. That's 
why successful camp owners prefer “Laughing Loon” water sports 
equipment made by Hussey. 


“Build It Yourself” Piers 


Now, you can have a stable, sturdy pier at 50% of the normal 
cost. This steel supported, sectional, adjustable and demountable 
pier is easily installed and taken out. Suitable for fresh or salt 
water. Available in 12 ft. sections—4 or 6 ft. widths, it can be 
arranged to suit your needs for both length and shape. 





















































“Build It Yourself’ Kit comes complete with adjustable steel sup- 
porting horses, all metal parts and complete building instructions. 
You build deck sections from lumber purchased locally. Available 
complete, ready to install, if desired. 


Get complete information and FREE catalog on this 
pier and other “Laughing Loon” Water Sports Equip- 
ment. Write today to 549 Railroad Ave. Action-Tested Diving Boards 


See us at Booth +215, Hotel Statler, Feb. 3-6 


HUSSEY MFG. CO., INC. NO. BERWICK, MAINE 
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News from 
Camp Suppliers 


Potato Pancake Mix Now 
Available in Large Sizes 

Potato Pancakes are a delicacy, new 
to most camps, now available from 
Institutional Food Products Co., 90 
West Broadway, New York, whose 
Aunt Polly’s Potato Pancake Mix, in 
15-pound metal containers, combines a 
finely balanced blend of dehydrated 
potatoes, onions and special seasonings, 
to produce delicious “home made” po- 
tato pancakes. The 15-pound container 
will produce 300 large size potato 
pancakes. 

Generally served in combination 
with meat dishes, potato pancakes can 
also take the place of home or french 
fries with breakfast, lunch or dinner 


dishes. 


Natural Wood Finish Is 
Introduced for Exteriors 


Camp directors who prefer a rustic, 
natural wood finish to the outsides of 
their buildings will be interested in a 
new product just made available by 
The Valspar Corp. Called Val-log, the 
new paint is said to be ideal for add- 
ing new life to old weathered logs or 
for preserving the rustic beauty of new 
natural wood and log surfaces. 

Val-log is described as giving tough, 
weather-resistant finish to old or new 
surfaces with its two-coat application, 
consisting of a special prime coat and 
finish coat. 

For 


Corp., 


further data 
11 E. 36th St., 


contact Valspar 


New York 16. 


Hussey Introduces 
New Landing Pier 


The new Hussey landing pier for 
fresh or salt water will be attractive to 
many camp directors for the sturdy, 
long-lasting, good-looking and_ low- 
cost features claimed by its manufac- 
turers. 

The new pier is sectional, which 
makes possible any length or shape, 
adjustable, to compensate for uneven 
bottom or varying water heights, de- 
mountable, to make the pier easy to 
install and take out. It is available in 
12-foot sections, 4 or 6 feet wide. 

The low-cost feature is brought 
about by its ease in assembling, mak: 
ing it possible to install yourself. The 
company furnishes steel supporting 
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MEAL UNIT KITS 
(3-course meals for 4) 


Each Kit contains sufficient individual 
Trail Packets to make a complete 3- 
course meal for four campers—entire Kit 
weighing less than 3 Ibs. on the aver- 
age. Two complete menus for each 
daily meal are available. Kits are pack- 
aged compactly in extra heavy plastic 
bags—for easier out-of-camp meal 
. planning, easier issue from commis- 
’. sary and easier packing on the trail! 
Easy to prepare—only adding 
water and heating over a camp 
fire is necessary. Hundreds of 
_) camps have found Trail Packets 
the convenient, economical an- 


Exclusive 
from 


AD. 
SEIDEL 


& Son, Inc. swer to preparing hot-cooked meals 
1245 W. away from camp kitchen. 

Dickens Individual samples and handy 
cans P ‘ : postage-free order blanks with menu 
rT \ selections (detailing contents) on request. 











—_—________—___¢ 


Use 


RICHMOND | 
PROVEN PRODUCTS | 
for 
PROTECTION 
OF A SAFE HEALTHY 
CAM P 


A complete line of dishwashing com- 
pounds, pot and floor scours, dis- 
infectants, waxes, insecticides, algae- 
cides, etc. 





DETROMTER 


The most gracious hotel at the gateway to 
northern Michigan and Canada—in the 
heart of America’s great automotive center. 
750 new outside rooms; every room with bath. 
Ample hotel parking space. Air-conditioned 
lounge, coffee shop and dining room... and 


ASK ABOUT 


RICHINE 


AT BOOTH 267 
AMERICAN CAMPING ASSOCIATION 


ballroom. 
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KAMPER’S KORNER 


The Best in Proven Camping Equipment 


First Time Offered 
Glass Fibre Filled 


SLEEPING BAGS 


Light as air @ Weighs 4 lbs. @ Pack 
Roll size 8” x 17”. High in heat retaining 
qualities. 





BUNK BEDS 

AIR MATTRESSES 

MATTRESS COVERS 

SHEETS @ PILLOWS 

100% WOOL BLANKETS 

CANVAS COTS @ MATTRESSES 
TENTS 


GUN PADS 

LIFE BOATS 

COLEMAN STOVES 

PACKS AND BAGS 

ALUMINUM COOK SETS 

NYLON RUBBERIZED TARPAULINS 
AND MANY OTHER SUPPLIES 








SATISFACTION GUARANTEED 


100% 


Write Today 


Full Information Free Catalog 


J. CHAPMAN & SONS 


2600 W. 19th Street Chicago 8, Ill. 
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horses, all metal parts, together with 
blueprints and complete easy-to-follow 
instructions for building deck sections 
from wood purchased locally. 

Information on this pier and other 
products of the Hussey Manufactur- 
ing Co. is available by contacting the 
company at 7 Railroad Ave., North 
Berwick, Me. 


Universal Industries Offers 
Versatile Food Mixer 


A contented kitchen staff which of- 
fers the best possible food to young 
campers is the goal of every camp di- 
rector. And the new multiple-purpose, 
low-cost food mixer, manufactured by 
Universal Industries of Somerville, 
Mass., is said to be one piece of 
equipment which will help achieve 
this aim. 

This Univex Power Food Mixer is 
a bench type mixer, made to sell for 
about $340. It has a 20-quart capacity, 
and is constructed of heavy-duty steel. 
Its planetary action principle of op- 
eration is described as assuring a clean, 
complete mix of all ingredients. 

An automatic timer and triple-duty 
control switch permit control over 
mixing time, to insure standardization 
of all mixed ingredients. A variable 
speed control is provided to give efh- 
cient operation. 


Craft-Shop Efficiency Aided 
By Inventory Control Sheet 


How many times during the camp 
season have you been caught “short” 
of some item in your craft shop? And, 
at the beginning of the year, do you 
have to send your craft counselor or 
make an inventory yourself of supplies, 
before you know what to order for 
the summer? If either of these occur 
in your camp, you will find an invalu- 
able friend in the new Craft Inventory 
Control Sheet, distributed by Cleve- 
land Crafts Co., 4705 Euclid Ave., 
Cleveland 5, Ohio. 

The chart is approximately 3-feet by 
2-feet, made of firm paper, clearly 
printed, and most suitable for hanging 
on a wall or door of the craft shop. 
There is plenty of space under the 
proper headings so that a running in- 
ventory can be kept, week by week, of 
all supplies in the shop. 

Directors and craft counselors may 
have a Craft Inventory Control Sheet 
by writing Cleveland Crafts or they 
may pick one up at the concern’s booth 
at the February convention in New 


York. 
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ACA National Convention 
Feb. 2-6,1954 New York 


Proposed Standards 


for Day Camping 


DEFINITION 


Day Camping is a day time experience, 
in the out-of-doors, which may include 
an occasional overnight. The program of 
activities should be designed to build 
self-confidence in outdoor living and 
should include those things which cannot 
be done as well on the playground or in 
the back yard. There should be continu- 
ity in this experience over a period of 
several weeks. It is recommended that 
the camp be operated at least three days 
per week (preferably five) during the 
camp period. 


PERSON NEL 


A. The camp staff should be adequate 
for the maintenance of the camp; for 
the care, protection and education of the 
campers; and for business administra- 
tion. 

There should be a ratio of at least one 
adult counselor to every 8 children eight 
years of age and over; one to every 6 of 
those younger than eight years of age. 
(This ratio is exclusive of administra- 
tive staff, junior counselors or counselors- 
in-training. ) 

B. All members of the counselor staff 
(exclusive of junior counselors or coun- 
selors-in-training ) should possess the fol- 
lowing minimum qualifications : 

1. Emotional maturity. 

2. Good health and vitality. 

3. Enjoyment of out-door living. 

4. Liking for children and the ability 
to understand the needs of the campers, 
placing the needs of campers and the 
camp ahead of personal desires. 

5. Ability to work as a member of a 
group. 

6. Interest in 
achievement of 
camp. 

7. Good moral character and integrity. 

8. Two years of college or the equiva- 
lent in experience significant for camp- 
ing. 

9. Particular skills and abilities for the 
specific responsibilities they are to carry. 

(ALL counselors, however, should be 
at least 19 years of age and the average 
age should be considerably higher. ) 

C. The Camp Director should have, in 


contributing to the 
the objectives of the 
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addition to the qualifications under “B”, 
the following qualifications: 
1. Education and experience. 

a. At least two years staff experience 
in an organized camp. 

b. Experience in administration and 
working with groups. 

c. Graduation from a college or uni- 
versity or equivalent background. 

2. Personal qualifications. 

a. Twenty-five years of age. 

b. Maturity of judgment. 

c. Skill in the supervision of staff 
(and knowledge of the group process. ) 

d. Initiative, resourcefulness and 
sense of responsibility. 

e. Ability to work cooperatively with 
staff and campers. 

f. Ability to administer the camp 
effectively in accordance with the objec- 
tives and definition of day camping as 
stated herein. 


D. The Camp should have carefully 
prepared job descriptions for all types of 
positions to be used in hiring and super- 
vising staff. 

E. The Camp should utilize the best 
known techniques for the selection of 
staff members; such as, application 
blanks, personal interviews and refer- 
ences, 


F. The Camp should have a pre-camp 
and in-camp training program for coun- 
selors. A minimum of 3 days or three 5 
hour sessions; two of which should be 
on the camp site, is recommended. 


G. Staff members should be encour- 
aged to become members of A.C.A., 


H. The Camp should have written per- 
sonnel policies covering such matters as: 
remuneration, time off, job descriptions, 
relationships, appraisal, conditions for 
re-employment, personal conduct, etc. 

I. All staff members should receive a 
letter or written contract stating specific- 
ally the conditions of their employment. 

J. There should be sufficient continuity 
in the staff from year to year to give 
stability and cohesion, 

K. There should be an organization or 
other channel through which staff mem- 
bers may readily express themselves on 
matters of camp policies and regulations, 
including those that affect themselves. 


PROGRAM 


The Camp program should afford an 
opportunity for the campers to partici- 
pate in a creative outdoor group experi- 
ence in a democratic setting, and should 
provide for the development of each in- 
dividual. 

A. Camps should develop objectives in 
the following areas which would include: 

1. Experience in outdoor living. 

2. Fun and adventure. 

3. Social adjustment—for example, the 
development of independence and relia- 
bility, ability to get along with others 
and training in team work. 

4. Development of understanding be- 
tween groups and individuals of varied 
backgrounds. 

5. Improvement of health. 

6. Development of skills and apprecia- 
tion, particularly as related to the out-of- 
doors. 

7. Occasional parent-participation for 
the purpose of strengthening family re- 
lationships and parent understanding of 
program objectives. 

B. The program should be so planned, 
administered and supervised as to lead 
to the achievement of the general objec- 
tive of camping and the special objec- 
tives of the particular camp. Essentially 
the program should be related to the 
central theme of living together out of 
doors and learning to enjoy the out-of- 
doors in its various manifestations. 

C. Within the general framework of 
the program there should be opportunity 
for cooperative planning for activities by 
campers and camp staff and an oppor- 
tunity for some choice of activities by 
individual campers. 

D. The program should provide oppor- 
tunity for individual activity, for rest 
and quiet, for small group activity, and 
for community occasions involving the 
whole camp. 

E. The pace, pressure and intensity of 
the program should be regulated so that 
campers will have time for leisure and 
can participate in activities of their own 
will and at their own tempo, 

F, Camps designed to offer a general 
program in camping should include a 
breadth of situations in which the camp- 
er will have an opportunity : 
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1. To acquire a feeling of competence 
and to enjoy himself in the natural out- 
door setting through acquiring efficiency 
in camp skills; such as swimming, canoe- 
ing, woodcraft, trips, and other activities 
common in the camp life. 

2. To participate in small group pro- 
jects and construction work, dramatic 
productions, music, special events and 
ceremonies and other social activities. 

3. To help in the maintenance of the 
camp. 

4. To increase his knowledge and ap- 
preciation of the world in which he lives. 

5. To learn his relation to his environ- 
ment by media such as nature crafts 
using native materials, etc. 

6. To participate, whenever and wher- 
ever conditions permit, in the preparation 
of the noon-day or any other meals. 

G. The camper group should be small, 
keeping in mind the ratio of the number 
of the campers per counselor as defined 
under “Personnel” with a minimum of 10 


E. Record of health examination or a 
statement by the camper’s parents indi- 
cating the child’s good health and includ- 
ing the disclosure of any physical limita- 
tions which would affect activities; and 
record of treatment of campers and 
staff. 

F. Written agreement with all camp 
staff. 

G. Statement of Insurance coverage— 
Provision must be made for all legally 
required insurance. 

H. Progress records of the individual 
camper during the camp season (period. ) 


HEALTH 


A. It is desirable that all staff mem- 
bers have a physical examination by a 
licensed physician within a week previous 
to the opening of camp. 

B. If swimming is a part of the day 
camp program a physical examination by 
a licensed physician shall be required for 


service space and equipment should be 
maintained clean and free from dust and 
insects; equipment should be disinfected 
after each use. See “Ordinance and Code 
Regulating Eating and Drinking Meth- 
od,” pages 7-9, 17-31, published by Public 
Health Service, June, 1940, Federal Se- 
curity Agency, U. S. Public Health Ser- 
vice, Washington, D. C. 

E. Liquid wastes should be disposed 
of by facilities constructed and operated 
as required by and at locations approved 
by the supervising health official. 

F, Privy pits should be fly proof. One 
toilet seat should be available for every 
twenty (20) occupants of the camp. In 
camps or units of camps occupied solely 
by males and where urinals are used, one 
toilet or privy seat should be provided 
for every thirty (30) occupants. 

G. Lavatory facilities should be _ pro- 
vided in proximity to toilets, privies, and 
urinals. 

H. Garbage and rubbish cans should 


A National Convention Workshop on Proposed Day Camp 
Standards Will Be Held Thursday Afternoon, February 4 


children or a combination of such groups 
not to exceed twenty-four campers. 

H. Each camper group should be or- 
ganized on a homogencous basis (age or 
otherwise) and should consist of not 
more than twenty-four campers. 


Camp SITE, FACILITIES AND EQUIPMENT 

A. The camp site should be located 
away from densely populated areas and 
undesirable resorts; be free from un- 
necessary hazards; and_ be _ properly 
drained. It should be located within a 
reasonable distance from the camper’s 
home depending upon the transportation 
available. 

B. The site should provide natural re- 
sources that will make possible an out- 
door living experience. 

C. Where there are buildings or other 
structures they should be constructed and 
maintained in safe condition and in ac- 
cord with any building code applicable 
to a given locality. 

LD. There should be sufficient equip- 
ment and facilities, kept in safe operat- 
ing condition, to carry out the stated ob- 
jectives and program, 

E. Adequate provision should be made 
for shelter of campers during inclement 
weather. 


ADMINISTRATION 


Administration should include super- 
vision of personnel and program; public 
relations; and maintenance of records. 
All published statements of camp should 
be accurate and complete. The camp 
should have the following records: 

A. Finance statements, food records, 
and inventories. 

B. All permits required by local and 
state authorities. 

C, Written consent of parents for 
camper’s attendance and participation in 
activities. 

D. Registration card for each camper 
providing the important information, 


48 


all staff and campers within a week be- 
fore they go to camp, There should be 
a statement from the parents as to the 
camper’s health, including assurance that 
the camper has not been exposed to con- 
tagious diseases before coming to camp. 
Preventive inoculations required or rec- 
ommended by public health authorities 
should be similarly required or recom- 
mended by the camp before opening. If 
conditions warrant, food handlers should 
have any certificates needed to comply 
with public health requirements. 

C. There should be a definite system 
of health supervision of the campers. 

D. A registered nurse or physician or 
a person trained in advanced first aid 
(Red Cross) should be on the camp staff. 
Arrangements should be made with a 
nearby physician to serve the camp. 

E. There should be a first aid area or 
a quiet resting place set apart from the 
group. 

F. Transportation should be available 
at all times in case of emergency. 

G. If possible, the camp should have 
access to a phone. 


SANITATION 


A, If the camp does not operate under 
a permit which includes approval of the 
water supply, than a special written ap- 
proval of the water supply should be 
obtained each year. The water supply 
should be of adequate volume and safe, 
sanitary quality. 

B. Swimming pools and water-front 
areas must be located, constructed, equip- 
ped and operated in compliance with 
any applicable laws. In the absence of 
such laws, the standards of accepted na- 
tional organizations should be used. 

C. Milk should be pasteurized or cer- 
tified according to state regulations and 
provided by an accredited source. Dried, 
evaporated or condensed milk may be 
substituted. 

D. All food storage, preparation, and 


be water-tight, capable of being made 
fly-proof, emptied and cleaned at least 
every two days. Garbage and rubbish 
should be hauled away from camp for 
disposal. If disposal is within the camp 
(site,) it should be by complete incinera- 
tion or by burial under six inches of 
well-tamped dirt. The surroundings of 
stored garbage and rubbish containers 
should be clean and dry. 

I. There should be a plan for control 
of insects, rodents and poisonous weeds. 

(All camps must comply with state, 
county and local sanitation laws.) 


SAFETY 


Safety factors are fundamental con- 
siderations in the conduct of any camp 
and should be considered in all preced- 
ing topics. Natural hazards to safety, 
such as cliffs, swamps, mine shafts, dead 
trees, etc., should be structurally elimin- 
ated or reduced to a minimum before 
the camp is occupied. 

A. The person in charge of the water- 
front should have a current instructor’s 
certificate from the American Red Cross 
or an organization of equivalent stand- 
ards. 

B. Practices and equipment for water- 
front and boating should comply with 
Red Cross standards or those of other 
organizations with equivalent standards. 
See Canoeing Standards of the Ameri- 
can Camping Association. 

C. Firearms and archery equipment 
must be used and stored under qualified 
supervision. Recommended, National Rifle 
Association Standards, Scott Circle, 
Washington, D. C. 

D. At least two (2) qualified adults 
should accompany groups leaving the 
camp site on hikes even though there are 
10 or less campers in a group; if larger, 
follow standards under Personnel A, 
page l. 

E. Fire protection (if applicable) 

1. Gasoline, kerosene, and other ex- 
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plosives must not be used in camps for 
fire building or other purposes, 

2. Fire extinguishers should be placed 
in convenient and easily accessible points 
and regularly inspected where buildings 
are a part of the camp facilities. 

3. Fireplaces and chimneys should be 
properly built and inspected regularly. 

4. Before camp opens, arrangements 
should be made with public officials, if 
any, for protection in case of fire. Any 
permits required for operation of in- 
cinerators or for open fires must be 
secured. 

5. Fire drills should be held periodical- 
ly as a part of the camp program. 


TRANSPORTATION 


Where transportation is used in con- 
nection with a day camp, the following 
standards should be required: 

A. All transportation equipment shall 
be maintained in safe operating condi- 
tion and shall meet all safety tests im- 
posed by the laws of the state and the 
ordinances of the municipality in which 
the day camp operates. 

1. Every day camp should make avaii- 
able to its staff copies of the state laws 
regarding traffic, 

2. It is strongly recommended that 
every day camp carry on a continuous 
program of safety education for its staff 
members and campers; that it have avail- 
able for its staff safety materials such 
as are obtainable from national safety 
organizations, insurance companies or 
motor clubs. 


B. All drivers shall meet the require- 
ments of the law (of the state in which 


the day camp operates) concerning 
drivers of school buses. 
1. Each driver shall be selected for 


dependability, good habits, and unques- 
tionable good character. 


2. Each driver must be free from 
communicable disease; strong enough to 
handle the transportation unit he drives; 
have normal use of his body, both hands, 
both feet, both eyes and both ears. 


3. Each driver must be at least twenty- 
one years of age; have at least one year’s 
experience as a driver. 


C. All day camps operating their own 
transportation units shall carry liability 
insurance as follows: 


1. For units carrying not more than 
eighteen campers: minimum limits of 
twenty thousand dollars for injury to 
any one person, forty thousand dollars 
in any one accident. 


2. For units carrying more than eigh- 
teen campers: Minimum limits of fifty 
thousand dollars for injury to any one 
person; one hundred thousand dollars in 
any one accident. 


D. Where day camps charter trans- 
portation units, the operators of such 
vehicles shall be required to produce evi- 
dence that they meet the standards herein 
required of day camps. 


E. Day camps must realize that they 
carry a responsibility to their campers 
over and above the technical require- 
ments of state laws or municipal or- 
dinances. Every day camp should train 


its own drivers in special safety rules. 
A few suggested rules are listed below: 


1. Drivers must anticipate traffic situa- 
tions. Children are generally relaxed 
while riding. They may have bad falls 
if the transportation unit 1s stopped sud- 
denly. 

2. Drivers should never pull up or 
park on the left side of the street. Small 
children should always be escorted all 
the way across the street. 

3. Day camp transportation units 
should be provided with safety protection 
to protect fingers when doors are opened 
or closed; campers should be taught how 
to protect themselves from such injuries. 

4. Campers should not be permitted to 
put their arms or heads out of the win- 
dows. 

5. Campers should not be loaded into 
transportation units beyond the seating 
capacity of such units. 

6. If the day camp is operated at some 
distance from its headquarter’s base some 
transportation unit should always be 
available for emergencies. 

7. In order to validate the insurance 
campers and staff should not be per- 
mitted to ride in other than authorized 
units. 


8. Each transportation unit must carry 
adequate first aid equipment. 


9. Each transportation unit should 
carry an accident report card to be 
filled out in case of an accident. 


10. Day camp transportation units 
should, so far as possible, stay out of 
dangerous situations, e.g. blind alleys, 
heavy industrial traffic, etc. 

11. To prevent the possibility of camp- 
ers falling out, each transportation unit, 
other than a properly equipped school 
bus, should be provided with safety locks 
on the doors in addition to the standard 
door locks; such safety locks must be 
so placed as to be under the control of 
the driver or other supervisory adult. 


F. The camp must provide adequate 
supervision in transportation units. 


OVERNIGHTS 


A. Overnights should be an outgrowth 
of day time activities. Standards as out- 
lined under “Program” page two also 
apply. 

B. Camps should adhere to Section D 
under Safety in providing supervision 
for the overnight. 

C. If site other than day camp site is 
used, camps should check site keeping 
in mind standards under “Camp Site, 
Facilities and Equipment.” 


D. Camps must provide an emergency 
car at the overnight site. 

E. A nurse, physician, or first aider 
must accompany the group on the over- 
night. 

F, Camp stafl should be aware of 
campers health, and particularly if day 
camp activities will be continued the fol- 
lowing day, the staff should see to it that 
adequate rest is secured. 

G. Where overnights are a part of the 
day camp program it is advisable that 
resident camp standards be used. 








THE FAMOUS BARNARD 
WILDERNESS 
TENT 





Light, tight, easy to 
erect; zippers on front 
and netting, floor. 


BOAT-KOATS, best for foul weather wear. 
Taffeta, embossed plastic, “they breathe.” 
With or without zippers. 


Plastic bags, ground cloths and 
other plastic specialties. 


KUMFORTITES—Wool and nylon, form fit- 
ting tights. Light weight warmth when 
you need it. 


BARNARD GUARDS 
CAMPING EQUIPMENT 


2183 Hendon St. Paul 8, Minn. 


es << | 
NEW 1953, | : 
Baker type, 
3-point sus- 
pension. No 
floor. Netting 
on front. 








4, 6 ft. zippers 
on sides. 


BARNARD BORDER TENT 


























Parents 


MAGAZINE 
...undisputed leader in camp field! 





@ Only magazine with 100% families - 
with-children audience! Read by 
1,500,000 conscientious mothers with 
over 3,000,000 youngsters...all nat- 
ural prospects for camp enrollments. 


@ Unmatched reader confidence! 
PARENTS’ program of visiting 
camps and reporting first-hand to 
families, builds valuable, responsive 
readership. 


M@ Record results for advertisers! 
In 1953, PARENTS’ placed its 
highest number of children in camps. 
More camps advertise in PARENTS’ 
than in any other national magazine 
...-81% of previous year’s advertisers 
renewed space in 1953! 


For rates and details on 
School and Camp Section 
write to: 

Josephine E. Chrenko 
Director, 
School and Camp Dept. 


Parents) 


oce 
en," ’ 


PARENTS’ MAGAZINE 
52 Vanderbilt Avenue 
New York 17,.N. Y. 
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That’s what they call the Silver Skillet 
selection of *22 prepared, ready-to-heat- 
and-serve canned meat entrees with the 
‘**Come-Back-Again’’ appetite appeal. 
For fast, tempting hot meals just as they come from the 
can or ready for instant use in fabricating your own favor- 
ite recipes, Silver Skillet menu genius eliminates menu 
monotony. 

Idéal for mass feeding operations—large or smal]. Pro- 
vides perfect quality and food cost control. Requires no 
storage refrigeration. Eliminates guesswork, fuss, bother 
and shrink. Cuts waste and leftovers to a minimum. Always 
ready for instant’ use when needed as needed. 

Available in No. 10, 50 0z., 30 0z., individual and shelf 
wizes. Write for name of Silver Skillet distributor in your 
urea and for free copy of “Silver Skillet Kitchen of Meals- 
in-Minutes:”’ 

Silver Skillet Swiss Steak. Tender, lean slices of beef cut about 
one-half inch thick in delicious gravy. Ideal for service 
as Swiss Steaks with Egg Noodles or for Steak Sandwiches. 
Other Serving Suggestions: Can also be used for Pot Roast, 
Yankee Pot Roast or Beef a la mode. 

Cost: Steaks figure approximately 28c for a 3-0z. serving. 
30-0z. can provides 6-7 servings. Gravy, of course, at no 
extra cost. 

Silver Skillet Cubed Beef in Gravy. Tender, lean (one-inch) 
cubed cuts of beef in delicious gravy for complete dinners or 
plate specials. 

Serving Suggestions: Ideal as it comes from can for Beef 
Cubes and Egg Noodles and ready in minutes for Beef Tips 
with Mushroom Sauce, Beef Pot Pie, Beef Stew and Hun- 


garian Goulash. 


*The Silver Skillet Kitchen of Meals-in-Minutes 
Corned Beef Hash Sliced Pork in Gravy 
Chili Con Carne with Beans Cubed Beef in Gravy 
Chili Con Carne without Beans Cubed Pork in Gravy 
Beef in Barbecue Sauce Cubed Corned Beef with Beans 
Pork in Barbecue Sauce Beans with Sliced Franks 
Chili Beans in Hot Chili Gravy 
Beef in Gravy 
Beef Sandwich Spread 
Cocktail Franks in Barbecue Sauce 
Pork in Gravy + Swiss Steak 








Beef Chop Suey 

Sliced Beef in Barbecue Sauce 
Sliced Pork in Barbecue Sauce 
Sliced Beef in Gravy 

Spanish Rice « 





Beef Stew - 








P.O. Box 216 


SILVER SKILLET BRANDS, Inc. 52. 
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Camping Ju Poetry 


THE PASSING OF DAY 


Day has such a lovely way of going; 

The moon and stars wait quietly, and then 
They steal across the silent sky. The glen 
[s calm—does it have a way of knowing, 

Of feeling, that He above is sowing 

On the earth seeds that govern fearing men? 


Off in the lonely shadows pipes a wren, 

Joyous song that sets the heart a-glowing. 

Such sounds and sights of wonder stir the heart; 
Often I search my mind for just one word 

To help describe these wonders of God’s art. 


The trees a vigil through the night will keep; 
The stir of leaves may now and then be heard 
But once again, the world is lost in sleep. 


—Ruth Schuchart 
Camp Beechwood 





DEAR CAMP DIRECTOR 


written by a father to the Camp Dt1- 
rector on his son's going to Camp, 
the boy’s first time away from home. 


He means so very much to us, ; 
This boy of ours you borrow. 

He’s the only one we've got, 
Sole gift to the Tomorrow. 


We gladly loan him to you, 

For we know at Camp he'll grow. 
You'll find him ever eager, 

There’s much he wants to know. 


We know you'll treat him kindly, 
As he explores the hills; 

And fills his heart with wonder, 
And fills his day with thrills. 


But most of all, we pray you, 
Please do not think us odd— 

We hope at Camp he'll practice 
Close fellowship with God. 


—Walter MacPeek 
Grand Rapids, Mich. 
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| SELL OR BUY 


CHILDREN'S 
CAMPS & SCHOOLS 


Sales — Leases 
Mergers — Partnerships 
The largest and most 


Reputable School and Camp 
Brokers in America 


Consult With Confidence | 
and Without Obligation ¥ 











NATIONAL BUREA 
OF PRIVATE SCHOO 


522 Fifth Ave., New York 36, N. Y. 
Murray Hill 2-8840 

















e for catalog to. 


STYLECRAFT MFG. CO. 


INDIAN CRAFT AND LORE 


\ 
4 


717 Sycamore St., 





Cincinnati 2, Ohio 












While in New York for 
Convention, visit our per- 
manent exhibit. 


All types of kits and 
y supplies also available. 


= 










Catalog on Request 


mg 





es one 
~aes ee 


> Sr Whe Z 
VM he 


: . Dept 
Prurte Traine a Saces ©, twe.i03 
155 Lexington Ave. New York 16, N.Y. 

Tel. MU. 3-2635 








MAKE GENUINE LEA 
BELTS e WALLETS ¢ HANDE 
FOR FUN OR PROFIT 
Crown has the largest se- 
lection of leathercraft 
accessories at 3 
lowest money- 
saving prices. 
Finest leathers,| 
lacings, kits, pa 
etc. Genuine 
A‘Craftool’’Stamps. 
\ Prompt service. Wore 

WRITE Dept. ACA 


LEATHERCO. 
22 SPRUCE ST. NEW YORK 38,N.Y. 


































Camping Magazine, January, 1954 





Books You’ll Want 
To Know About 


A Department Conducted by Prof. 
Charles Weckwerth, Director of 
Recreation and Camping, 
Springfield (Mass.) College 


John Lacey’s 

Book of Woodcarving 

AvutuHor: John Lacey. 

PuBLIsHER: Prentice-Hall, Inc., 70 5th 
Ave., New York 11, $2.95. 

Reviewer: Arthur J. Lusty, Jr. Camp 
Nahelu. 


An easy to read arrangement of prac- 
tical woodcarving with natural sub- 
jects as the inspiration makes this new 
book on woodcarving a practical addi- 
tion to those who love this art. 


At the very outset, the reviewer finds 
it is an adult approach to fine wood- 
carving. The subjects range on the 
elementary steps, tools, materials, and 
follow directly into 4-plate diagrams 
and sketches of the following  sub- 
jects; Dachshund, Pointer, Beagle, Dal- 
matian, Scotty, Irish Setter, Cocker 
Spaniel, Lion, Deer, Elephant, Horse. 
Very explicit directions are given on 
various way of painting the models 
after they are carved. Variations of de- 
sign and substitute materials are listed 
quite clearly. 

Several descriptions and sketches are 
given on doing the Mako Shark and 
Small Mouthed Black Bass, following 
with birds — a Herring Gull, Bald 
Eagle, Screech Owl, Meadow Lark. 
One chapter deals with the modern 
type design, purely decorative, using 
a bird motif. There is a small section 
on decorating boxes. 


This book is strictly for older folks 
who have initiative to tackle a project 
of duration. It would not be adaptable 
to young campers. Being a _ wood- 
carver myself, I value the new edition 


and will prize my copy highly. 


The Complete Meat Cookbook 

Autuors: McLean, Beth Bailey and 
Campbell, Thora Hegstad. 

PusuisHer: Chas. A. Bennett Co., Inc., 
Peoria 3, Ill., $5.95. 

Reviewer: Dorothy M. Proud, New 
York State College of Home Eco- 


nomics. 


This is a good book, but it is ob- 
viously intended primarily for the 
homemaker rather than the camp food 


(Continued on page 54) 









CONVENIENT, WATERPROOF 
DELICIOUS. ECONOMICAL 


~. Samples on Request! 
ion. Each Tripperoo serves 
..4 hungry campers well! 
Just add water—cook 
over fire. Saves trouble 
of repackaging from 
kitchen stock. Over 20 
menu favorites including 
. Egg Pancake, Chili Con 
N/ Carne, Sweet Milk 
Cocoa, Spaghetti-Tomato Dinner. 
Send for prices now. 
Tripperoo Department 


’ HILKER & BLETSCH 
| COMPANY 


614 West Hubbard Street 
Chicago 10, Ill. 


Quality Food Manufacturers since 1891 








































INDIAN 


FIRE PUMPS Are Your 





Best Fire Insurance Policy 


MEE diag, 





grass, mess 
hall, cabin or 
'j} cook-out fires 
quickly, easily. 
All seams elec- 
tric welded — 
no leakage. 4 
or 5 gal. tank. 
30 foot pres- 
cure stream. 
Uses just clear 
water. 





INDIAN FIRE PUMPS guard your camp 24 
hours a day against fire. Any child can 
operate them. Endorsed by fire fighting 
authorities. Low priced. Last for years. 
Order now and be sure you don’t have 
to worry about fire striking your camp. 
Send for fold- 
er describing 
INDIAN Fire 
Pumps and 
INDIAN 


Drinking Wa- 
ter Tank. 


Here’s What Users Say: 
“Would not open 
camp without IN- 
DIANS.”’ 
“‘Have great trust in 
INDIAN Fire Pumps.”’ 


D. B. SMITH & CO. 


417 Main St. Utica 2, N. Y. 
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Make the 


ee 20¢ per word 


3 times ........... same copy, 15¢ per word 





CLASSIFIEDS 


All classified advertising payable in advance 


Send copy and inquiries to CAMPING MAGAZINE, 705 Park Ave., Plainfield, N. J. 


a Regular Reading Habit 


Minimum cost per insertion .............. $4.00 


Box Service ........ add cost of five words 








HELP WANTED 


Y.W.C.A. CAMP in New York state 
seeks additional experienced _ staff 
wanting continued summer connec- 
tions. Decentralized program for 250 
girls—ages 9 to 17. Group leaders, gen- 
eral counselors, teen-age activities di- 
rector, waterfront, conservation and 
camp craft counselors. Write Box 132, 


Camping Magazine. 


DIRECTOR OR HEAD COUNSELOR 
for small Jewish community camp. 
Give details in first letter. Write Box 
133, Camping Magazine. 


COUNSELORS — Waterfront head, 
swimming, canoeing, sailing, camp- 
craft and trips, athletics, tennis, golf. 
Vermont girls’ camp. Write Box 136, 
Camping Magazine. 


EXECUTIVE HEAD COUNSELOR— 
large, famous, long-established Mass. 
girls’ camp. Must be 25+, experienced 
and trained. Commensurate high sal- 
ary. Write Box 125, Camping Maga- 
zine. 


COUNSELORS. Wah-kon-dah, non- 
sectarian private boys’ camp on the 
great lake of the Ozarks in Missouri, 
has consistently grown each year and 
is looking for additional staff mem- 
bers seeking permanent summer jobs. 
Excellent pay to start, with good pos- 
sibility for advancement to Depart- 
ment Heads. Also looking for Jewish 
staff member from Chicago with fol- 
lowing. Write Ben J. Kessler, Rocky 
Mount, Mo. 


POSITION WANTED 


MAN AND WIFE TEAM. Craft spe- 
cialists for 12 years in leather carving, 
silver and copper, with a strong suc- 
cessful program rated “tops” by 
campers, directors and parents. Nice 
camp conditions more desired than 
large salary. No cabin supervision. 
Write Box 135, Camping Magazine. 


CAMP WANTED 


EXPERIENCED FRENCH COUPLE 
HIGHLY QUALIFIED 

Camp and School Directors, specializ. 
ing in athletics, arts, music, dramatics, 
are looking for partners either to join 
them in own setup or go to partners’, 
or create a new one for Boarding 
School and Camp. Preferred Elemen- 
tary or High School teachers with 
small capital. Location not more than 
100 miles from New York. Write Box 
134, Camping Magazine. 
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EXPERIENCED DIRECTOR for 
Crippled Children’s Camp, North Jer- 
sey. State qualifications, Must have 
some experience with cripples. Write 
Box 53, Glen Ridge, N. J. 


COUNSELORS. Midwest private boys’ 
camp seeks additional experienced 
staff. General, crafts, waterfront, sail- 
ing and canoeing, tripping with cook- 
ing know-how; Village Director with 
programming experience. Give com- 
plete details in first letter. Write Box 
129, Camping Magazine. 


DIRECTOR, Michigan girls’ camp. 26- 
45; single; college graduate; experi- 
enced. Includes possibility year-round 
physical education job beginning June. 
Write Box 124, Camping Magazine. 


HEAD COUNSELOR for long term 
association with established Maine 
girls’ camp. Experienced in all phases 
of camping, personnel and program. 
Write Box 127, Camping Magazine. 


CAMP DIRECTOR for large religious 
conference camp in New Hampshire. 
Administrative experience; staff of 60. 
Write Box 126, Camping Magazine. 


FOR SALE 


SUCCESSFUL OPERATING CAMP, 
northern Michigan. 30 acres, 1500 ft. 
shoreline on large lake. 45 x 100 lodge, 
9 cabins, infirmary. Completely equip- 
ped, ready to move into. Capacity 100 
total. Owner retiring. L. C. Reimann, 
1725 Landsdowne Road, Ann Arbor, 
Mich. 


PRIVATE BOYS’ CAMP, Georgian 
Bay area, Ontario. Draws from upper 
Northern half of Unted States. Well 
equipped for 65 campers. Phil Reisler, 
3928 Parker Court, Indianapolis, Ind. 


NATIONALLY KNOWN BOYS’ CAMP. 
Located on Pokegama Lake, near 
Grand Rapids, Minnesota. Access by 
water to several rivers and many 
lakes. All buildings and equipment in 
excellent condition. Facilities for 75 
boys and counselors. Equipment in- 
cludes fine dining room and kitchen 
service — rifle range and 8 target 
rifles _._ houseboat — 6 Larson boats 
— 2 motors — 8 canoes — 3 Johnson 
sailboats. Athletic and beach equip- 
ment of all kinds. Owner’s death 
necessitates sale. Total price $40,000, 
$10,009 cash. For inspection appoint- 
ment, write Hedman’s Resort Ex- 
change, Grand Rapids, Minn. 
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Union League Club 
Chicago, Ill. 





Worthy of such accolade from the most 





exacting gourmet is this truly royal buffet. 


This type of service becomes more popular 





every year—a popularity truly merited. 
The unequalled variety of Sexton canned 
sea food has earned for it widespread ac- 
ceptance as worthy of the finest service, of 
this or any other type. In Sexton’s Indi- 
anapolis Kitchens, the Sexton Chef creates 
many dishes that, served warm, add much 


to buffet service. Ask your Sexton man 


about these. 


JOHN SEXTON & CO., CHICAGO, 1954 











Essential Factors in the 
Success of Your Camp’s 
Leathercratt Programs 





DEPENDABLE QUALITY 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 


WIDE VARIETY 


Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illusirated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J.C. LARSON CO. 


Dept. 3417 





820 S.. Tripp Ave. Chicago 24, Iil. 














the one... the only... the exclusive 


DOLPHIN FIBERGLAS 


DIVING BOARD 


Used in hundreds of pools throughout the nation..and 


No Dolphin Fiberglas Board 
has ever broken! 


That’s why the famous Dolphin board with its mul- 
tiple layers of Fiberglas proves to be far more 
economical...a far better buy! Dolphin’s perfect 
record defies comparison! Why not consider the 
switch to this safer, more durable board! 
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BOOKS ... 


(Continued from page 51) 


service manager. The recipes are usual- 
ly for 4 to 8 servings, except in the 
chapter on entertaining. Here several 
of the recipes are for 25 or 50, and a 
few are for 75 or more guests. How- 
ever, the camp manager might get 
useful menu ideas from the chapters 
on Ground Beef and Hamburger, Bar- 
becues, and Picnic. Specials. 

Attention is given to the selection 
of a good cut of meat for each pur- 
pose. Photographs and drawings from 
Swift and Company should help buy- 
ers to recognize the different cuts of 
meat. A storage time chart lists the 
number of days various meats can be 
held and still retain their quality. Ap- 
proved methods of meat cookery are 
given which would apply to meat pre- 
pared in quantity for campers as well 
as for the family. 


Understanding Boys Through 

Infancy, Childhood 

And Adolescence 

AvuTHOR: CLARENCE G. Moser. 

PuBLisHERS Association Press, 291 
Broadway, New York 7, N. Y. $2.50. 

Reviewer: Julian D. Taylor, Director 
of Dennis Memorial Camps, New- 


ark, N. J. 


This little handbook (under 200 
pages) on boy nature comes from the 
practical experience and the _ under- 
standing mind of a man who has 
lived close to his subject for 30 years. 
It develops for each of the five periods 
of a boy’s growth from infancy to 
middle adolescence a study of 10 prob? 
lems which Mr. Moser feels are basic. 
These problems are examined from 
both the boy’s and the adult’s point of 
view. Physical, emotional, intellectual 
and social needs are reviewed in terms 
of the boy in his home, the adult 
community and the community of his 
peers at each stage of his development. 


While this book is not in any sense 
a program manual, it should have 
great value to all who have a program 
relationship to boys at any level. In 
the camping field, especially, there is 
a great need for a clear and concise 
statement of the nature and needs of 
boys as we meet them, by which we 
can evaluate the efforts we employ 
toward their development. Mr. Moser 
has given us in this little book a re- 
markably direct approach to such eval- 
uation. 
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Provide campers with the best 
of medical care 


ADVANTAGES FOR 

T YOUR CAMP 
Relieve parents of burdensome 
Add still another feature to 
your camp 


medical expense 
Im practica 1? Yes! FAST, PERSONALIZED 





SERVICE 
Because... . Only through Continental can 
Continental Campers Insurance will pay for your campers’ medical you get hast, pecomnnnene local 
. . eollamtioe h lle a service. Ask your insurance 
care whether or not they vequene aaapp ren For less u an 11¢ | aie ee cana -tten. Suen 
day per camper, Continental’s new Camp-Gard® Policy provides up to: Continental agent. He will give 


you complete information on 
; all Continental’s plans for or- 
medical care for every sickness including POLIO ganizational, church and day 


medical care for each accident camps. 
for accidental death or dismemberment 


tf 





2000 














You Are Invited to 
Visit the Continental 
Exhibit at the A.C.A. 





a CONTINENTAL CASUALTY COMPANY 
Booth Nos. 233-234 Summer Camp Department, CM154 310 S. Michigan Ave. 


Chicago 4, Illinois 


‘*Coast-to-Coast @ FIRST ® In Campers Insurance” 





